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Abstract

Cultural routes are one of the most important and most widespread tools for the
development of cultural tourism. Their dynamics are increasing, as they can be a driving
force for the economic, social, cultural and environmental development of the regions in
which they develop, while creating valuable experiences for the visitors.

Despite the fact that in the last few years the surveys dealing with it have come to an
end field of cultural routes, however, there have not been enough studies related to
public research, although it is a critical success factor of one cultural route.
Within this framework, this thesis aims to explore the interest of potential visitors to
participate in one proposed cultural route, based on the theme of the Holocaust
monuments of Greece located in Greece. The individual objectives of the dissertation
are the profile of the potential visitors of the route, as well as the investigate the
appropriate ways of organizing and viewing it so that it has more chances of success.

I would like to thank all those who have contributed in the preparation of my graduate
dissertation. First of all, my teacher, Mrs. Eleni Mavragani, for her guidance throughout
the writing of the dissertation. | would also like to thank my boss, Mr. Miltiadis
Kesoglou, for his understanding. Finally, I thank my parents, Fani and Maria, for their
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Introduction

Making a historical retrospection, from the beginning of tourism to the emergence of today
in a particularly dynamic field and with great prospect for the future world, it is found that a
decisive factor for its development was a conjuncture of political, social, economic changes
as well as technical and scientific developments. An important role was played by increasing
leisure time and enforcing it during the post-war period. Also the primary role was played by
the consolidation of the social state which, with the aim of improving the quality of life, has
created some basic conditions (such as increasing paid holidays and increasing incomes) for
growth and tourism. The institutional framework created has enabled more and more social
groups to spend part of their leisure time and income on tourism. Technological progress has
allowed the development of networks and increasingly economical means of transport,
gradually giving the tourist a mass character. These developments, which have led to a rapid
increase in demand over the last decades, have also caused a corresponding development of

tourism infrastructure worldwide.



1. Historical background of tourism

Tourism is a multidimensional social-economic and environmental phenomenon that has
developed mainly during the postwar period. This had as result for tourism to be promoted in
one of the most dynamic and rapidly developed sectors of global economy.

Bibliography contains a number of definitions that try to explain this complex phenomenon.
The most common definition though, which is mainly used in our days is the definition stated
by the UNWTO. Based on the UNWTOOG6s definiti
travel and stay in a place, different from their normal environment, for a period not longer
than a consecutive year, for entertainment, business or other purposes (World Tourism
Organization, 1994).

During the last decades, tourism has an exceptional position in the development agenda of
modern countries, as they adapt their national policies with main goal the development of
tourism. The great dynamic of tourism as a tool of economical growth is depicted clearly in
the latest report of the UNWTO, in which tourism appears to contribute at a rate of 14,2% of
the global GDP (Buhalis and Darcy, 2011).

The term tourism is met in the beginning of the 19™ century. Nevertheless, it has been
evolving since the ancient times, by shaping the way of living of people through the ages.
Herodotus and Pausanias could be characterized as one of the first globally known travelers-
tourists, as they described new geographical and cultural characteristics of the places that
they visited during their ventures. This had as a result, the creation of the first informal travel
guide in the history (Xie and Xu, 2004).

Wealthy Romans used to travel too, in different places of the Roman Empire, just for leisure.
Given this fact, Roman citizens were the first leisure tourists; as they spent money and time
in alternative travels other than relaxation and quest of new places. During the Medieval age,
travels motivated by tourism interests are radically reduced, as this period is characterized by
extensive war periods and social disturbance. Despite the before mentioned situation, there is
a category of travelers that could be characterized as tourists. Pilgrims were not discouraged
by the uncertainty of their journey and as a result they came up to meet new places and
cultures (Fletcher, 2013).

Moving up to the future, and more specifically to the age of Renaissance, the term of Grand
Tour is born which is frequently connected to the term tourism. The Grand Tour was the

journeys that wealthy people of Britain and France, to places such as USA and countries of



Central Europe, with main objective among all, to widen their academic education. The
Industrial revolution brought great changes to the social and economic system of this period.
The railway was introduced as an innovative mean of transport, that made people to travel
faster safer and cheaper. The significant increase of population and of wealth, created a huge
touristic market with many potentials. As a result, the first tourism agendas appeared, that
helped with the commercialization of the complete touristic packages. Thomas Cook could be
characterized as the pioneer of these travel agents, as he offered the idea of fully organized
trips . An idea that was going to be adopted by travel agencies all around the world (Smith
and Richards, 2013).

2. Mass tourism in the foreground

The establishment of paid vacation generated during the interwar period from behalf of the
greater part of the work force, who led to a substantial movement of the population and set
the foundations for the development of mass tourism. Furthermore, it was just after the
WWII, when tourism was developed and promoted shaping its current picture. The main

reasons, that played a fundamental role in this phenomenon, are mentioned below:

The establishment of paid leave, contributed in the increase of free time. The increase of
income led to greater purchase power for the majority of the population. The development of
means of transport (railway,airplane,car) reduced the cost and time needed to travel.

The prevalence of new social and consumption standards, especially among the middle class,
has contributed so holidays to become a symbol of consumption power and social progress.
New forms of tourism arose and gained popularity, such as sailing, horse-riding, hiking etc.
The competition between travel agents, led to the offer of low prices for organized vacation.
New markets, mainly in developing countries, appeared and infrastructure for the mass
tourism concept was created. All the aforementioned facts had as a result for the global
tourism flows to show a tremendous increase between 1950-1990 (Ghimire, 2013).

2.1 Impacts of mass tourism
Mass tourism is a concept based on a composed package of standardized services and
activities, which allows its promotion and use in a wider scale. This specific model includes

trips packages organized by tourism agencies. More precisely the packages include the



transport, accomondation, food supply and guided tours for the tourists. In order for the
destinations, which receive a great number of tourists, to be able to confront the
aforementioned needs,, many business, infrastructure and services ,were created in each
sector. One very important fact, is that in order for all the latter to be achieved, has been done
an excessive use of natural and cultural resources. In extend, mass tourism played a pivotal
role in the development of the places of visit of the tourists, but the impacts were not only
positive (Weaver, 2012).

2.1.1 Positive impact

In financial level mass tourism lead to an increase of new job positions and aided the
development of several economic sectors such as, the industry, constructions, farming,
transportation, trade and services. At the same time, numerous investments in tourism and
creation of small medium enterprises (SME), helped each country to increase its economy
through taxation.

In social and cultural level, mass tourism helped especially young people to elevate in their
professional and social mobility. Additionally, the phenomenon of urbanization was reduced
as many people chose to remain in their place of origin, instead of moving in a big city or
abroad, so as to find a better life. As a result minor communities revived and preserved their
local traditions, enforcing at the same time the element of authenticity.

Concerning the environmental issues, mass tourism helped in the protection and preservation
of places of environmental interest, such as parks through the increase of income of the
countries. Furthermore, many people not only came closer to nature, but became more active
and developed a more environmental friendly behavior ( C o #Jti nez, Nowak an
2011).

2.1.2 Negative effects

Despite the obvious economic benefits of tourism, there are also a variability of
disadvantages. Monoculture is an autonomous commitment to tourism in this sector without
simultaneous employment and in some other sector, albeit complementary. As for inflation, It

is widely known that when there is increased demand in relation to supply, there is also
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inflation, an increase in the prices of goods and services provided. As a result, there are
adverse consequences for the living standards of residents, especially for those who do not
directly benefit from tourism (Dragovich, 2016).

Tourist activity shows a strong seasonality, particularly in Greece during the summer months
(time overconciliation). The Greek islands are an example of seasonality, because during the
summer they are bustling with life, and almost the rest of the year, have a picture of
abandonment and desertification. This rise and the sudden cessation of the rhythms of life
cause financial problems. One of those can be the fact that many people are unemployed,
creating seasonal unemployment during non-tourist months(Nunkoo & Gursoy, 2012).

Like any activity, tourism also has an impact on the environment, which directly or indirectly
affects, alters and transforms natural resources or poles of attraction. These impacts relate to
any kind of change that occurs in the environment of the destinations where tourism develops
and which are related to the particular characteristics of the operation of the tourism sector.
The impacts of tourism development, although in the majority of the environment, may in
some cases give rise to proper management and protection, provided that development is a

product of rational planning with a prospect of sustainability (Stylidis, 2015).

3. Alternative forms of tourism arise

The latest years, there has been increased interest in alternative forms of tourism by tourists
and developers who are not satisfied with the massive development of tourism and its
consequent negative effects. Alternative tourism is determined by those forms of tourism that
are linked to social and environmental community values that allow both fihostso and
figuestso to absorb positive interactions and share experiences. Alternative tourism as well as
fisustainable developmento are both concepts that have been widely used in recent years, as
they introduce a new approach and philosophy to an old existing problem, involving the
expression of active interest by both the fAguesto and the fihosto (Zamfir and Corbos, 2015).
According to scientists, alternative tourism sites (and tourists) have fewer negative
consequences on tourist reception destinations without, however, reducing the positive
economic outcomes, a reality desirable by all those who are at key locations in the tourist
development of a region as well as for the local population. For example, it has been noted



that alternative forms of tourism give countries the opportunity to nullify external influences,
develop their own infrastructure and superstructure to participate in their rational
development - basically win the battle on important issues instead of giving it all to foreign
businessmen and foreign institutional companies in the tourist area (Smith and Richards,
2013).

Alternative tourism haw only a small scale on statistics, with a non-conventional nature, non-
mass specialization but also it is characterized as socially and environmentally sensitive and
respectful, unlike the conventional type of mass tourism in large resorts. Alternative tourism
is therefore a process that promotes an environmentally friendly form of travel, allowing
positive social interactions and shared experiences between members of different societies.
However, there is no definition of alternative tourism acceptable in an international level by
all those who in one way or another are involved in the tourismindustry ( Csap- and Mar
2017).

Some researchers argue that any form other than mass tourism is alternative tourism, which
promises to tourists something different from mass tourism, while others try to classify it,
differentiating mainly the individuals or situations to which it refers. However, there are a
number of components of alternative tourism that are generally accepted. First if all, they
firstly concerns the fact that alternative tourism is applied to those forms of tourism that do
not destroy the environment and do not bring about the negative impact of mass tourism on
areas which is being developed. The second refers to the fact that alternative tourism was
considered a small scale of tourism development, derived and organized by the local
population or local actors (endogenous development). This development, on the one hand,
brings fewer negative social and cultural impacts and on the other hand, it has a greater
chance of favorable acceptance by the local population than mass tourism (Boniface, 2013).
Ongoing, the third concerns the fact that some forms of tourism are considered alternative
because they do not exploit the local population. In particular, the economic benefits from
tourism activities are mainly channeled to residents in the region or to less favored areas and
not to cities or other countries, as is the case with mass tourism. Finally, tourism that does not
destroy the culture of the host society is usually called alternative, because among other
things, it actively seeks to encourage respect for cultural reality through education, training
and more generally organized fimeetingsd The tourism industry is undoubtedly one of the
largest economic sectors in the world. But as is known, conventional mass tourism,
developing anarchy, causes heavy burdens in the natural environment, wasting natural

resources, altering the built environment and the specific characteristics of the areas, while
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another feature is the uneven regional distribution of profits between different regions
(Amirtahmasebi et al., 2012).

3.1 Sustainable tourism interest

Different definitions have been given for Sustainable Tourism. It has been characterized as
the type of tourism development that is balanced in the local, social, economic, cultural and
environmental structure of each tourist region, while formulating conditions (infrastructure
services) continuous feedback. Also sustainable tourism is considered as all of the tourist
interventions ensure the non-exhaustion of non-renewable natural resources of a tourist. In
conclusion, it is more probable to argue that Sustainable Tourism is the promotion and
development of the potential (products) of the natural and cultural heritage with any tourist
area or visitor reception, but to the extent that they are kept for exploitation and growth by the
next generations(Fletcher, 2013).

The goals of sustainable tourism that contain the principles of sustainability are to balance the
development between the society, the economy and the environment, to strengthen the local
development initiatives, to promote the local participation in tourism development processes -
promoting measures and policies that contribute to the protection and enhancement of the
natural and cultural environment i to safeguard the lifestyles of residents in reception sites
and finally is about the use and development of special and alternative forms. Sustainable
tourism develops through special and alternative forms and vice versa. Special forms are
developed to provide some incentive (for example, congress, ecotourism) and it is necessary
to develop the corresponding infrastructure to serve the consumers of special tourist
products(DOSWELL, 2016).

Alternative forms are part of the specific forms and are linked to specific topics such as sport,
religion, culture, acquaintance with local traditions. In alternative forms the visitor acts and
lives autonomously through the form of recreation that has been chosen. There is also an
appropriate infrastructure and a dominant element, which is the respect of the local, social

and environmental resources of the receiving site ( C s a p Martam,r2@.7).
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3.2 Cultural tourism

3.2.1 Development of cultural tourism

According to theorists, cultural tourism has certain characteristics. More specifically, it has a
cultural character, because through the tourist activity tourists are informed about the
destination culture. Also, it is connected with the concepts of cultural heritage of the tourist
destination, since these are the main tourist resources. Similarly, it helps to promote the
cultural characteristics of the destination and contributes to the development, revival and
protection of the cultural elements on which it depends; it is being developed alongside other
forms of tourism (for example ecotourism, agrotourism or conventional tourism). It is
considered to be compatible with the protection of the natural and man 1 environment. As a
final point, a prerequisite for its development is to raise awareness of local populations and
tourists and their training in the proper management and protection of cultural wealth
(Buhalis and Darcy, 2011).

According to certain surveys, until the 19706, the development of tourism and culture was
not particularly relevant. The number of cultural tourists was small and tourism consumption
of cultural resources was rather coincidental since the cultural infrastructure had a primary
objective to serve the inhabitants of each region. Cultural institutions also had an elitist
attitude and treated visitors as an undesirable departure from their basic job of preserving
their cultural assets. Nowadays, the museum doors are open to tourists since 1970, the
intensity of demand for cultural tourism has steadily increased, while the aspect of cultural
attractions has grown; a strong critiqgue of the benefits of the classic mass tourism
development model and its devastating consequences. On the contrary, the model of cultural
tourism development focuses on the preservation, and protection of the cultural and natural
environment (Boniface, 2013).

Changes in the incentives of tourists place cultural activities in a dominant position as a travel
incentive, attracting an increasing number of stakeholders. The rise in living and educational
levels in the western world is linked to the strengthening of the incentive that leads to cultural
tourism choices. At the same time, the change of mentality to search for their cultural identity
is an additional element of focus on culture. Cultural tourism is a means of information and
continually awakening. It drives people in the footsteps of the past, transforming the search
for cultural identity into a unique tourist experience. In any case, cultural tourism is now a

distinct part of the tourist market, the scope of which is a field of ongoing research. Taking
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into account the methodological difficulties in obtaining reliable data on the magnitude of
tourist demand for purely cultural tourism activities and on the tourist expense derived from
them, there have been provided some data regarding its figures and financial figures cultural

tourism internationally (Aitchison, MacLeod and Shaw, 2014).
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3.2.2 Benefits of cultural tourism

Cultural tourism exploits the cultural heritage of local communities to develop products and
attract tourists to the region. Thus, it is widely accepted in the literature that the cultural
heritage is considered as the source of economic growth and regeneration of areas where
traditional economies are in decline. Tourism strategies in these areas consider cultural
heritage as an important field of development that can be used to promote tourism. The
exploitation of local cultural capital ensures significant economic, social, cultural and
educational benefits in the host region, contributing to sustainable local development (Smith
and Richards, 2013).

More specifically, the development of cultural tourism strengthens all kinds of commercial
activities, encourages local entrepreneurship mainly through the creation of small and
medium-sized businesses, typically of a family nature, directly or indirectly related to the
service of visitors, the preparation of local food products and the manufacture of handicrafts
and folk art. Strengthening the region at the business level helps to combat the seasonal
nature of tourism, contributing to the prolongation of the tourist season. According to
theories, it is commonly accepted that cultural tourism can reduce the seasonality of tourism,
although this is difficult to be proved. It is a fact that cultural tourism is an important source
of absorption of both skilled and unskilled labor, as it involves people with different
educational backgrounds and professional activities (Amirtahmasebi et al., 2012).

Cultural tourism thus contributes to tackling the problem of unemployment, particularly of
socially vulnerable groups such as women and young people. At the same time, it encourages
the modernization and maintenance of local traditional activities and the revival of traditional
professions. Based on the above, and given that local cultural capital attracts mainly affluent
tourists who choose long - term holidays, cultural tourism strengthens local income, creates
an additional source of tax revenues and increases foreign exchange inflows. Demand for
cultural tourism is constantly increasing, which has led many regions to base their tourism
development on the promotion of their cultural heritage( C o #Jti nez, Nowak an
2011).
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3.2.3 Categories of cultural tourism

The World Tourism Organization (WTO) considers cultural tourism to be a basic cultural
stimulus - including educational tours, theatrical performances, festivals, pilgrimages, visits
to archaeological sites, monuments and museums, as well as the study of the natural
environment, folk culture and art (Stylidis, 2015).

It has to be said that cultural tourism has been made when the visitor wants to understand and
appreciate the basic character of a place and its culture as a whole, by including history and
archeology, people and their way of life, cultural evolution, the arts and architecture, the
food, wine and local production, the social, economic and political structure, the morphology
of the region and of course the various festivals and manifestations (Choi and Sirakaya,
2006).

14



3.2.4 Typology and profiles of cultural tourists

As most writers have attempted to outline, the characteristics of cultural tourists, the market
segment that corresponds to what is been call cultural tourism is broad and often
heterogeneous, so it is necessary to distinguish between different categories of tourists. An
interesting classification of tourism that has been suggested in Figure 1. The basis of this
classification is the degree of participation in cultural activities and the depth of their interest

in the cultural elements of the destination (Ghimire, 2013).

Types of tourists Brief description

The determined cultural tourist Culture is the main motive for visiting a
destination and the tourist has a very deep

and complex cultural experience

The cultural tourist traveler Culture is the main motive for visiting a
destination but the cultural experience is less

deep and complex

The discoverer cultural tourist The tourist travels not for cultural reasons
but, after participating, will end up
experiencing a deep cultural tourism

experience

The indifferent cultural tourist Culture is a very weak incentive to the travel

and the experience very shallow

The symptomatic cultural tourist The tourist travels not for cultural reasons
but nonetheless participates in certain

activities and has shallow experiences

Figure 1: Types of tourists (Csapo, 2012)

In any case yet, as it has been pointed out, the significance of the profile of the visitors of a
place who are interested in what cultural tourism has to offer is double. On the one hand, it is
to highlight the importance of cultural motivation in the promotion of tourist destinations, and
on the other hand to define the axes on which this promotion should be organized.

As has already been explained in previous analysis, the relationship between tourism and
education and culture is narrow and deeply rooted in time as it begins with the travelers of the
Grand Tour. A number of studies undertaken to outline the factors that motivate individuals

to participate in cultural activities recognize a crucial relationship between educational level
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and the pursuit of cultural activities. Some of these surveys suggest that education is a more
reliable variable compared to the economic level (Nunkoo & Gursoy, 2012).

Participation in cultural activities and the socioeconomic level of individuals also have a
positive relationship. People in the higher social classes participate in a larger number of
cultural activities as they have the corresponding cultural capital that their participation
requires. In the survey conducted in Europe, in museum visitors, a higher percentage of
participation was observed among people in high socio-economic strata. As has been
concluded, because of the socio-economic level that is strongly related to the possession of
educational capital, social stratification will tend to be strengthened for forms of culture that
require a higher degree of competence and ability to participate and understand. Participation
in cultural activities and in particular in cultural tourism activities are strongly developed
among people professionally associated with culture (Dragovich, 2016).

The demographic aging of the population in the developed world has created and empowered
a group of active consumers, more specific the elderly, who have income and time to spend to
enjoy experiences and emotions through the consumption of leisure goods and cultural
services. More in detail, older people are more interested in the past, history and culture in

general (Denstadli and Jacobsen, 2011).

4. Conceptual approach to cultural routes

Cultural routes link cultural goods to each other and integrate them into a common and
interdisciplinary context, thereby enhancing the importance of different categories of cultural
goods. Individual materials and intangible cultural goods are part of a common spatial and
functional system where relations between themselves are highlighted and where their study
and management are promoted with the help of this innovative approach leading to a
multifaceted knowledge and a liberated vision of history. History is restored on a
geographical basis as the regions are linked together, beyond any administrative constraints
and political boundaries. Cultural routes, therefore, promoting cooperation on heritage
protection can enhance understanding and communication between different regions, social

groups and peoples (Boniface, 2013).
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Cultural trails have arisen historically, not only through peaceful processes but also through
conflicts and wars. Today, however, going beyond the circumstances of the historical past,
they offer a privileged field to promote a civilization of peace. They represent, in particular, a
specific historical phenomenon, the mobility of people for the purpose of any type of
exchanges, implemented through the communication streets, which enabled it to function.
Since the dawn of humanity, social life and division of labor imposed the exchange of goods,
not only between individuals and groups within a community, but also between distinguished
communities from a social and geographic point of view. The exchanges have, in fact, been
the driving force for the advancement and empowerment of mankind (Aitchison, MacLeod
and Shaw, 2014).

5. Historical development of cultural routes

The variety of different cultural goods, such as monuments, archaeological sites, historic
cities and settlements, buildings of anonymous architecture, buildings of industrial and
technological heritage, public works, cultural landscapes, traditional know how and
techniques, make the cultural routes a privileged methodological tool for studying a complex
cultural reality. The cultural routes constitute by their very nature a privileged field of
historical research and documentation because of their open and dynamic nature. In this
sense, as a tool for studying history and the World Heritage, they combine many aspects of
the historical process such as economic, social, symbolic and philosophical. They are
articulated in time and in the geographical space, thanks to the meeting and dialogue, trade
and exchange among people, creating a fertile and privileged framework for understanding
among people and spreading a civilization of peace (Amirtahmasebi et al., 2012).

These opportunities have been identified by international organizations, which have taken on
this basis some important initiatives to promote friendship and understanding among the
peoples. The first major initiative was that of the Council of Europe, which culminated in the
wording of the 1987. In a Europe that, in the sixties, sought economic, political and cultural
ways for its unification, studying and documenting the common cultural identity of

Europeans was an important step. The main objective was to protect Europe® common
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cultural heritage and to make it not only a factor in improving the living standards of
Europeans but also to be a source of social economic and cultural development. The Council
of Europe program is characterized by a global perception, not only in terms of historical
analysis and documentation, but also in terms of practical implementation and
implementation (Stylidis, 2015).

The cultural routesd proposes have been linked to the developmental and wider social
programs of development agencies at local, regional, state and transnational levels, which has
created encouraging prospects for promoting its goals. For UNESCO, since the early eighties,
a great deal of concern has been raised about the relationship between development and
culture. It was recognized that culture should be a source of inspiration for growth, while, on
the contrary, development efforts should entrust culture to the central role of the social
regulator. This necessity applies not only to developing but also to developed countries(Choi
and Sirakaya, 2006).

In this context, it was proposed at the 19826 $Vorld Conference in Mexico to establish a
global decade to promote cultural development. The idea was adopted in 1986, and in 1988
the World Decade of Cultural Development (1988-1997) began with the aim of helping
people to become aware of the need to put culture at the center of the development process.
The encouraging results of the success of dialogue and communication among the people,
who took part in its central action, highlighted the great potential of cultural trails (Soo Jin
Jung, 2013).

6. The benefits of cultural routes

According to theorists that worked over parallel subjects, thematic routes are touristic
products, which naturally make artificial sights accessible by different means of transport
around a selected subject. The development of thematic routes is aimed at highlighting local
and regional attractions by increasing the tourist supply of some regions and decentralized
areas. In recent years, the number of thematic routes and the type of alliances has multiplied.
A long term practice of coordination and cooperation has been observed between the
different thematic routes that make up the overall network. The development of thematic

routes contributes to the exploitation of untapped tourism resources and creates a new
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category of demand for cultural tourism (Kozak and Kozak, 2011). To point out some of the
benefits of developing thematic routes that have a direct impact on generating economic
benefits, it is said that they can be implemented at relatively low costs, they differentiate the
demand for the tourist product both temporally and spatially, they help to use untapped
resources, they create new demand groups for new destinations, they also provide incentives
for entrepreneurship in local communities. Also, they support investments in building
infrastructure and human resources, they create facilities that are accompanied by an offer of
services that can also be used by locals in local communities. They increase the flow of
tourism, with direct effect on revenue growth and income generation but also on the creation
of new jobs (Timothy and Boyd, 2015).

In addition to the economic benefits of developing this type of tourism, there are also social
impacts of particular importance, such as greater interconnection between communities and
culture. The most important part of the thematic routes consists of cultural routes. The first
cultural routes were introduced by the Council of Europe in 1987, resulting in the creation of
the first ten cultural routes, which constituted a key step in the early stages of the
development of cultural routes, highlighting the interconnectedness of these routes at local,
regional and international level. Cultural routes are yet another form of cultural consumption
and experience tourism. Apart from the geographical and economic aspects, cultural routes
constitute a relatively new concept, leading to a new form of cultural heritage that responds to
newer touristsdexpectations, more experiential. In addition, they meet the modern values and
principles of cultural heritage as they help to sustainable economic and social development
(Boniface, 2013).
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7. Types of cultural routes

The essence of the cultural paths lies in the formation of an image of the past, in such a way
as to explain to the modern man the world and from where it comes from. They are, in a way,
a form of narration of a story with a specific subject at a time, which depends on the content
of the cultural journey. Their content may relate to a specific period of time, the evolution of
a particular object or process, or even the evolution of an area over the years. Based on the
above, different categories of cultural routes can be distinguished from their content. The
categories that are distinguished are the following:

Thematic cultural routes: These are routes with specific thematic elements such as
archaeological sites, museums of a region, inactive industrial buildings, etc.

Historical cultural: These are routes that revolve around the cultural goods of a specific
period or period, such as the archaeological sites of the classical period, (for example,
churches of the Byzantine era) (Stylidis, 2015)

Cultural routes: This category focuses mainly on the wider cultural profile of a region.
Cultural routes include elements of cultural and natural heritage, regardless of species and
age. In addition to the above content categorization, cultural routes can also be distinguished
by the level of space in which they are being developed (Ghimire, 2013). This is due to the
different planning and handling needs of the space. Thus, cultural routes can be distinguished
at urban and local level, at regional and even national level. More specifically, the categories
that are identified are the following:

Urban cultural routes: including only the monuments and other elements of a city-urban area.
Local cultural routes that focus on a limited geographical unit such as the boundaries of a
municipality etc.

Networking of cultural heritage sites: The case of the Municipality of Elassona

Cultural routes at a supra - local level covering a sufficiently broad geographical area in
relation to the above categories, mainly at regional and interregional level, and mainly
include elements of specific thematic unit.

Cultural routes at national or international level, which, in terms of the subject matter, are

mainly in the same context as the supra - local ones (Denstadli and Jacobsen, 2011).
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8. Success factors for cultural routes

As previously mentioned, cultural routes are recognized as a planning tool for the networking
of cultural heritage and the development of cultural tourism. Their elaboration can make a
significant contribution to the exploitation, promotion and interpretation of the cultural
heritage of a small or wider region. They can also be a basic management tool for
impersonating the particular cultural character of a region, while at the same time stimulating
the development of cultural tourism (Xie and Xu, 2004).

From the point of view of the methodology, the basic prerequisites for the successful
exploration and documentation of a cultural route are its interdisciplinary approach and its
treatment as an overall process in order to recognize its special identity and to establish the
material and intangible elements that constitute it. Materials constitute its natural context,
while its intangible elements are necessary to understand its deeper meaning and its essence.
The preservation of authenticity in the whole as well as in the parts of the route is a
prerequisite for recognizing a route as a cultural asset. In particular, the following are
controlled: dynamic, social, economic, commercial, cultural expressions as a result of
exchanges between regions, characteristics of areas associated with historical and cultural
relations, manifestations of mobility and relations between different peoples or cultural and
ethnic groups, cultural events and features that are shared in different societies, whether in
one or different regions (Aitchison, MacLeod and Shaw, 2014).

The above categories are directly related to the networking of the cultural heritage and the
design of the space, since regardless of the content and scale of the cultural route, the
individual monuments and spaces are treated as a whole in relation to the environment in
which they belong and the history is restored on its geographical basis. This is due to the fact
that the rest of the space is part of the narration, especially when it comes to urban and local
cultural routes(Csapo, 2012). At this point, it should be noted that the choice of the most
appropriate cultural route appropriate to a region depends on its particular identity and
identity, which also determines the content of the route. At the same time, the content of a
cultural route depends directly on the spatial level of planning, as well as on the multitude
and type of cultural goods found in each geographical unit from the above. Thus, both urban
and local cultural routes are usually mixed, based on what has been developed previously. On

the contrary, over cultural routes, as well as those encountered at national and international
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level, are usually thematic and / or historical, because they cover a fairly large spatial unity
(Soo Jin Jung, 2013).

Apart from the above mentioned categories, cultural routes can be distinguished on the basis
of other criteria. These criteria relate to their original purpose (social, economic, productive,
administrative, etc.) in terms of their length of time, in which the inactive ones, which
continue to provide historical data and those that are active at present, can be traced and in
the future, and, finally, the historical context (land, nautical, aerial, mixed). A key feature of
cultural routes is their contribution to the development of intangible networking. In order of
these cultural routes to be developed, cooperation, in a largescale of the state and regional
organizations is demanded. As far as the role they play in the development of cultural tourism
is concerned with the fact that these routes define a definite path / course where the aim is to
visit monuments and sites of cultural and natural heritage. Their mapping is based on a
specific set of spatial points (monuments, museums, cultural and natural resources) and
information, which acquire new meaning for their visitors. However, although monuments
and heritage sites are capable of forming a cultural route on their own, a series of actions is
required to promote cultural trails (Kozak and Kozak, 2011).

In comparison, they are located in the conservation and restoration of the monuments and in
the promotion of the surrounding area with mild interventions, the appropriate marking,
which will determine the route and finally the placement of special signs which will provide
information on the cultural object. With the above actions, besides the promotion of cultural

routes, the image of each region is also improved (Timothy and Boyd, 2015).
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9.Methodology

9.1.Participants/Sample

The sample of this analysis, is consisted of 197 participants, both females and males, mostly
Greek people, between the ages of 18 to 29 and with a master or PhD. However, the most
important characteristic is that the majority has been guided into a cultural route in Greece or

abroad and woul d be i nterested i n part.i

9.2 The aim of the research

This research is aiming to analyze gaps and potentials of cultural routes in Greece, focusing

on the cause of the MAHol ocaust routeo. To
knowl edge and interest of the routes and th
questioned. Specifically for the second part, we see if the participants are familiar with the

Acul tur al routeo term, i f they have been g
participate into something like that, the sites they visited until today (which are connected to

the subject of the route), the interest to participate into other activities during the route and

the main interest of the specific route. In the third part, is analyzed the interest to participate

in the fAHol ocaust routeo, the way then partic
they would avoid to participate into this activity, what they would prefer to see at the places

of interest and the sites of the route and t

9.3. Research plan
The questionnaire was distributed mostly through travel agencies, so the sample
would be more accurate and specific, aiming to reach participants who were seeking

vacations near a cultural route, or who showed an interest in historical sites.
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9.4. Questionnaire

For this research, a questionnaire got created to analyze the possible gaps and potentials of
cultural routes, and specifically of the HAHCc
4 sections, the demographic characteristics of the participants, their travel preferences, the

gecner al questions and knowl edge about the HfAHO
in this route.

The section connected to the demographic characteristics, is consisted of 6 closed-ended

questions. Continuing, the travel preferences of the participants are analyzed through 5

closed-ended questions, 11 Likert questions and a multiple choice one. The third section, has

3 closed-ended type of questions, 7 Likert, and again, only one multiple choice questions.

Finally, the last section includes 2 closed-ended questions, 2 multiple choice and 5 Likert

questions.

10. Statistical analysis

In this research we will analyze the demographic characteristics of the participants,
the preferences they have when it comes to travelling, their knowledge aboutthe fA Hol oc au s |
routeodo and their interest into participating

10.1. Demographic characteristics

In the following chapter, the demographic characteristics will be presented.
Specifically, the gender of the participants, their age, the education level, their profession
status, their annual income and the country of their origin, are analyzed and shown in the
following tables and graphs.

In Table 1 and Graph 1, we notice that the 54.8% of the participants are females and

the rest 45.2% of the sample, is consisted of males.

Table 1: Gender

Cumulative
Frequency Valid Percent Percent
Valid Male 89 45.2 45.2
Female 108 54.8 100.0

Total 197 100.0
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Graph 1: Gender

Male Female

Gender

In Table 2 and Graph 2, the ages of the participants are presented. The majority is from 18 to
29 years old (51.8%), followed by the participants from 30 to 39 years old (31%). Ages from

40 to 49 come third and in the last place appear the participants who are 50 years or older

(3.6%).

Percent

Table 2: Age
Cumulative
Frequency Valid Percent Percent
Valid 18-29 102 51.8 51.8
30-39 61 31.0 82.7
40-49 27 13.7 96.4
50 and more 7 3.6 100.0
Total 197 100.0
Graph 2: Age

18-29 30-39 40-49

50 and more
Age



Continuing with the

participantsdé deducat
Graph 3, itéobs

visible that most of them, rea
The 22.8% of the sample has a Bachelor, the 6.1% stopped their education at High School,

while only 0.5% didnot

continue further t han

Table 3: Education level

Cumulative
Frequency Valid Percent Percent
Valid Primary School graduate 1 .5 5
High School graduate 12 6.1 6.6
Bachelor 45 22.8 29.4
Master/PhD 139 70.6 100.0
Total 197 100.0

Graph 3: Education level

Percent

Primary School High School Bachelor Master/PhD
graduate graduate

Education level

InTable4 and Graph 4, the participantsoé prof
the sample is consisted of private or public sector employees and follow, with 16.8%, the

businessmen and businesswomen. The students reach the 14.2% of the total percentage, the
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participants that are unemployed occupy the 10.7% and last come those who have retired,
reaching only 1%.

Table 4: Profession status

Frequency Valid Percent  Cumulative Percent
Valid Private/Public sector employee 113 57.4 57.4
Businessman/woman 33 16.8 74.1
Student 28 14.2 88.3
Unemployed 21 10.7 99.0
Retired 2 1.0 100.0
Total 197 100.0

Graph 4: Profession status

Percent

Private/Public sector Businessman/iwoman Student Unemployed Retired
employee

Profession status

I n Table 5 and Graph 5, the
declares as an annual income the 29.9% of the sample, while from 5.001 to 10.000 euros
annually, the 26.4%. Those who have an income from 10.001 to 20.000 occupy the 24.9% of
the sample and from 20.001 to 40.000 euros, the 15.2%. Lastly, those who have an income
higher than 40.000 euros, reach only 3.6% of the participants.

Table 5: Annual income

Cumulative
Frequency Valid Percent Percent
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Valid Up to 5.000 59 29.9 29.9

5.001-10.000 52 26.4 56.3
10.001-20.000 49 24.9 81.2
20.001-40.000 30 15.2 96.4

More than 40.000 7 3.6 100.0
Total 197 100.0

Graph 5: Annual income

Percent

Up to 5.000 5.001-10.000 10.001-20.000 20.001-40.000 Mf[r]eotggn

Annual income

In Table 6 and Graph 6, we notice that the 81.1% of the participants are Greek, while

15.3% of the sample occupy the Germans. Lastly, from other countries comes the rest 3.6%
of the sample.
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Table 6: Country of origin

Cumulative
Frequency Valid Percent Percent

Valid Greece 159 81.1 81.1
Germany 30 15.3 96.4
Other 7 3.6 100.0
Total 196 100.0

Missing System 1

Total 197

Graph 6: Country of origin

Percent

Greece Germany Other

Country of origin

10.2. Travel preferences

On this chapter, the participants?o
using percentages, means and standard deviations.

travel

In Table 7 and Graph 7, we notice that the 77.7% of the participants prefer
international trips, while the 22.3% would rather have a domestic trip.
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Table 7: Do you prefer to domestic or international trips

Cumulative
Frequency Valid Percent Percent
Valid Domestic 44 22.3 22.3
International 153 77.7 100.0
Total 197 100.0

Graph 7: Do you prefer to domestic or international trips

Percent

Domestic

International

Do you prefer to domestic or international trips

In Table 8 and Graph 8, the number of the leisure trips that the participants undertake

within a year, is presented. 1 to 3 times per year travels the 78.7%, while those who have 4 to
6 leisure trips consistthe 16. 2% of t he

sampl e.
undertake any trips, reach the 3.6% and the 1.5% respectively.

Those

Table 8: How many leisure trips do you undertake within a year

Cumulative
Frequency Valid Percent Percent
Valid 0 trips 3 1.5 1.5
1-3 trips 155 78.7 80.2
4-6 trips 32 16.2 96.4
7 and more trips 7 3.6 100.0
Total 197 100.0

30

wh o



Graph 8: How many leisure trips do you undertake within a year

Percent

Otrips 1-3trips 4.6 trips 7 and more trips

How many leisure trips do you undertake within a year

In Table 9 and Graph 9, we notice the people that the participants choose to travel
with. The 45.2% prefers to travel with friends and the 33.5% of the participants travel
alongside their husbands or wives. The ones choosing to travel with their family reach the
12.7%, while those who travel alone occupy the 7.1% of the sample. In the last place, are

ranked the ones who travel with a group, reaching a percentage of 1.5%.

Table 9: Most of the times you travel

Cumulative
Frequency Valid Percent Percent
Valid Alone 14 7.1 7.1
With your family 25 12.7 19.8
With your husband/wife 66 33.5 53.3
With friends 89 45.2 98.5
With a group 3 15 100.0

Total 197 100.0
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Graph 9: Most of the times you travel

Alone With your
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With your
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aroup

In Table 10 and Graph 10, the sources from which the participants prefer to gather

information before their trip, are presented. The 45.5% of the answers are connected to

i nternet research

familyds suggesti

and

ons.

second,

Tr avel

reaching 30.

gui des

occupy

coming from travel agencies, newspapers or magazines and tv-radio reach the 4.8%, 2% and
1.7% respectively.

Table 10: Which of the following providers of information do you prefer
before a trip

Cumulative
Frequency Valid Percent Percent
Valid Suggestions by friends/family 109 30.6 30.6
Internet search 162 45.5 76.1
Travel agency 17 4.8 80.9
TV/Radio 6 1.7 82.6
Newspapers/Magazines 7 2.0 84.6
Travel guides 55 15.4 100.0
Total 356 100.0

32

t



Graph 10: Which of the following providers of information do you prefer before a trip
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Which of the following providers of information do you prefer before a trip

In the following Table 11 and Graph 11, we will analyze the reasons according to
which the participants travel to their destinations. This variable is consisted of values from 1
to 4 (1-Not at all, 2-Slightly agree, 3-Agree, 4-Strongly agree), and as the mean increases, so
does the agreement of the participant, that the particular reason affects their choice of
destination. Between the answers fiAgreeo and
it comes to travelling for leisure reasons (3.31), although in the scale between the slightly
agreement and agreement they place the emotional (2.80), personal (2.78), cultural (2.73) and
personal development reasons (2.71). Lastly, the status reason (1.45) belongs to the scale

bet ween the answers fANot at all o and ASIlight
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Table 11: 1 usually travel at a destination:

Std.
Deviation

Graph 11: I usually travel at a destination:

2,71

For personal development reasons 0,376

1,45

For status reasons 0,717

2,73

Cultural reasons 0,389

2,8

Emotional reasons 1,018

3,31

l

For leisure reasons 0,764

2,78

For personal reasons 0,915

B Mean M Std. Deviation

In Table 12 and Graph 12, we notice that the 40.1% of the participants, are interested
in cultural activities however choose their destinations for other reasons, while the 30.5%
choose their destinations based on that kind of activities. For the 20.8% of the sample,
cultural activities are not a motive and lastly, only 8.6% will take part in such an activity, by

chance.

Table 12: To what extend as a motive, acts the participation in cultural activities, so as for you
to choose a destination:
Cumulative

Frequency Valid Percent Percent

Valid Basic motive. | choose the destination primarily for its cultural activities. 60 30.5 30.5

Secondary motive. | am interested in cultural activities, but | choose the 79 40.1 70.6

destination mostly for other reasons.
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Cultural activity is not a motive for me, but | will participate in one 41 20.8 914

occasionally.
| will take part in a cultural activity only by chance. 17 8.6 100.0
Total 197 100.0

Graph 12: To what extend as a motive, acts the participation in cultural activities, so as
for you to choose a destination:

Percent

Easic motive. | choose Secondary motive lam  Cultural activity is not a I willtake partina
the destination interested in cultural  motive for me, butiwill  cultural activity only by
primarily for its cultural — activities buti choose participate in one chance.
activities. the destination mostly occasionally.

for ther reasons'

To what extend as a motive,acts the participation in cultural activities, so as for youto choose a
destination

In Table 13 and Graph 13, we analyze if the participants would consider the option of
staying in a non-branded hotel. The 42.3% of the sample is positive on staying in such a
hotel, as long as the online reviews are good, while the 12.8% would consider that option if it

was cheaper than a branded hotel. Continuing, the 40.8% takes into consideration both the

menti oned reasons and o sranged hbtel ho¥hatter avhatl d n 6 t
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Table 13: Would you consider of staying in a non-branded hotel during your trips

Cumulative
Frequency Valid Percent Percent
Valid Yes, as long as the hotel gets positive reviews online 83 42.3 42.3
Yes, as long as the price is cheaper than a branded 25 12.8 55.1
hotel.
Both of the aformentioned 80 40.8 95.9
No, i always prefer to stay in branded hotels 8 4.1 100.0
Total 196 100.0
Missing System 1
Total 197

Graph 13: Would you consider of staying in a non-branded hotel during your trips

Percent

Yes aslongas Yes, aslong as Both of the Mo, i always
the hotel gets the price is aformentioned  preferto stay in
positive reviews  cheaperthan a

branded hotels
online branded hotel.

Would you consider of staying in a non-branded hotel during your trips

Following, in Table 14 and Graph 14, we see how likely is for the participants to
perform other activities, when visiting a destination. The variable is consisted of values from
1 to 4 (1-Never, 2-Slightly, 3-Likely, 4-Definitely) and as the mean of the answer increases,

t he same happens to the participantsd agr e

ADefi nit elpynts appedn whendtaames itocvisiting historical monuments (3.37)
and museums or archeological sites (3.26). Continuing, on the scale between the answers

ASlIightlyo and ALi kel yo, iI's ranked the visi
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concerts-festivals (2.22) or watching theater plays, cinema and dance shows (2.13) belong to
the same scale, with a | ean towards the answ

Table 14: When visiting a destination, how likely is to perform one of the following:

Std.
Deviation

Graph 14: When visiting a destination, how likely is to
perform one of the following:

N
N
N

Participation in concerts/festivals 0,850

N
[N
w

Watching theater plays/ cinema/dance shows 0,822
T . 2,61
Visit religious sites 0,791
e 3,37
Visit historical monuments 0,699
3,26

|

Visit museums/archaeological sites 0,795

B Mean M Std. Deviation

10.3. Thecultural routeA The Hol ocaust rout eo

On the third chapter, we wi | | anal yze t
rout eo. To be more specific, we wi || see |if
routeo, if they have panrtiaciopat ¢etheiyntdo dadc¢ h g

sites, that are connected to the subject of the route, which they have visited, the alternative
activities they would |ike to try during th

the route on specific subjects.

In Table 15 and Graph 15, we notice that 54.8% of the participants were aware of the
term Acul tur al routeo, while the rest 45. 2%
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Table 15: Please mark whether you were aware of the term "cultural
route" before you read the description above

Cumulative
Frequency Valid Percent Percent
Valid Yes, i was aware of the term 108 54.8 54.8
No | was not aware of the term since today 89 45.2 100.0
Total 197 100.0
Graph 15:

Please mark whether you were aware of the term "*cultural route' before

Percent

Yes i was aware of the term

Mo iwas not aware of the term
since today

Please mark whether you were aware of the term "cultural route" before
you read the description above

Continuing, in Table 16 and Graph 16, we see if the participants that were aware of
the previous term, have been guided in a cultural route before, either in Greece or abroad.

The 57.9% of the participants have been guided in such a route and the rest 42.1% had never
experienced something like that.

Table 16: If you were aware of the term, have you ever
been guided in a cultural route in Greece or abroad

Cumulative
Frequency Valid Percent Percent
Valid Yes 67 42.1 42.1
No 92 57.9 100.0
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Total 159 100.0

Missing System 38

Total 197

Graph 16: If you were aware of the term, have you ever been guided in a cultural route

in Greece or abroad

Percent

Yes

Mo

If you were aware of the term, have you ever been guided in a cultural
route in Greece or abroad?

In Table 17 and Graph 17, we notice that the vast majority (90.2%) of the participants

that have never been guided into a cultural route, would be interested in visiting such a route,
while the 9.8% finds no interest in that particular activity.

Table 17: If you have never been guided into a cultural route in
Greece or abroad, would you be interested in visiting a cultural route

Frequency Valid Percent Cumulative Percent
Valid Yes 129 90.2 90.2
No 14 9.8 100.0
Total 143 100.0
Missing System 54
Total 197
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Graph 17: If you have never been guided into a cultural route in Greece or abroad,
would you be interested in visiting a cultural route

Percent

Yes Mo

If you have never been guided into a cultural route in Greece or abroad,
would you be interested in visiting a cultural route

The following Table 18, shows the sites and places with the same subject as the route "The
Holocaust route”, which the participants have visited. The 36.5% of the total answers, refers
to participants who hadndét visit such
Third comes the Jewish Cemetery, occupying the 13% and follow the Holocaust Martyrs
Monument of 2nd September 1944, the Holocaust Memorial site and the Municipal Museum
of the Kalavritan Holocaust , reaching percentages of 7.5%, 6.8% and 5.9% respectively. The
Jewish Museum of Greece owns the 4.9% of the total answers, the Memorial of Jewish
Massacre reaches the 3.6% and with small difference follows the Holocaust Memorial,
owning the 3.3% of the answers. Lastly comes the Square of Jewish Martyrs of the
Holocaust, with 2.9%.

Table 18: Please mark those that you have visited till today

Cumulative

Frequency Valid Percent Percent

Valid The Holocaust Martyrs Monument of 2nd 23 7.5 7.5
September 1944

The Jewish Museum 48 15.6 23.1

Square of Jewish Martyrs of the Holocaust 9 2.9 26.1
Memorial of Jewish Massacre 11 3.6 29.6
Holocaust Memorial 10 3.3 32.9
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Jewish Museum of Greece
The Holocaust Memorial site
Municipal Museum of the Kalavritan Holocaust
The Jewish cemetery

None of them

15
21
18

112

4.9

6.8

5.9
13.0
36.5

37.8
44.6
50.5
63.5
100.0

The following tables (Table 19 and 20) and graphs (Graph 18 and 19), are
both consisted of values from 1 to 4 (1-Not at all, 2-Slightly, 3-Greatly, 4-Definitely) and as
the answers means increase, so does the participants interest into each subject.

Specifically, in Tabl e 19 and

participating in other
would greatly visit the Meteora Monasteries in Kalambaka (3.12), while they appear between

Gr aph

act

ASlightlyodo and fAGreatl yo,
(2.77) and hopping on the train line of Diakofto-Kalavryta (2.70). In the same scale, but

| eaning more into the

river.

i vit

wi t h

answer

ies besides

a |l ean to

A eSDelia @fhAibsy O |,

Table 19: Please mark the level of your interest to participate in:

Std.
Bird watching at the Delta of Axios river 2.23 0.935
Rafting at Pinios river 2.77 0.977

Visit of the Meteora Monasteries in Kalambaka 3.12 0.818
Hop on the train line of Diakofto - Kalavryta 2.70 0.988

Graph 18: Please mark the level of your interest
to participate in:

- . 2,70
Hop on the train line of Diakofto - Kalavryta 0,988
Visit of the Meteora Monasteries in — 3,12
Kalambaka 0,818
Rafting at Pinios river 0,977 217
. . . 2,23
Bird watching at the Delta of Axios river 0,935

B Mean M Std. Deviation

41

18, t he |l evel

t

t |

h

ap



In the last table (Table 20) and the last graph (Graph 19) of this chapter, we notice that the
participants appear to be between the answe
howi nt eresting they find the M@AHol ocaust rout
(2.86), the sites and museums that are included during it (2.77) and its main subject (2.68).

Table 20: How interesting do you find the specific route based on:

Std.
Mean Deviation
Its subject(The Holocaust) 2.68 0.867
The sites and museums that are included 2.77 0.817
The alternative activities that it offers 2.86 0.827

Graph 19: How interesting do you find the
specific route based on:

— 2,86
The alternative activities that it offers 0827
2,77
The sites and museums that are included 0817
2,68
Its subject(The Holocaust) 0.867

B Mean M Std. Deviation

104l nterest in participating at the AHol oo
In this section, we will see if the participants are interested into participating at the

AHol ocaust routeod, in which way they woul d g

participate, what would they enjoy to see during the route and the contribution of this cultural

route.

I n Table 21 and Graph 20, I tos visible t
the percentage of 80.2%, is interested in participating in this cultural route (the Holocaust

route), while the 19.8% is negative into taking part in this activity.
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Table 21: By taking into consideration the previous
answers, would you be interested in participating in this
cultural route

Cumulative
Frequency Valid Percent Percent
Valid Yes 158 80.2 80.2
No 39 19.8 100.0
Total 197 100.0

Table 20: By taking into consideration the previous answers, would you be interested in

participating in this cultural route

Percent

Yes

Mo

By taking into consideration the previous answers, would you be
interested in participating in this cultural route

In Table 22 and Graph 21, we notice that 60.2% of the participants prefer to follow the
route with a group, while the 29.2% follows the route individually with a local guide. Lastly,

those who go through the route on their own, without the help of a guide, occupy the rest
10.6% of the sample.
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Table 22: If you would be interested in participating in this cultural route,
how would you prefer to follow the route

Cumulative
Frequency Valid Percent Percent
Valid With a group 97 60.2 60.2
Individually(with local guides) 47 29.2 89.4
Individually(without local 17 10.6 100.0
guides)
Total 161 100.0
Missing System 36
Total 197

Graph 21: If you would be interested in participating in this cultural route, how would

you prefer to follow the route

Percent

With a group Individually(with local  Individually(without local
guides) guides)

If you would be interested in participating in this cultural route, how
would you prefer to follow the route

I n Table 23 and Graph 22, the reasons

AfHol ocae®t ®moe presented. The 41. 4% of

e the 25. 9%
the distance reasons, reaching the 17.2%, and follow the financial reasons with 13.8%.

Finally, only 1.7% of the total answers, occupy the reasons connected to health problems.

route i s uninteresting, whil
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Table 23: If you wouldn't be interested in participating in this cultural route,
please mention the reasons that you would not follow the route

Cumulative
Frequency Valid Percent Percent
Valid It does not appear to be interesting 24 41.4 41.4
For financial reasons 8 13.8 55.2
For reasons of health 1 1.7 56.9
For distance reasons 10 17.2 74.1
Other reasons 15 25.9 100.0

Graph 22: If you wouldn't be interested in participating in this cultural route, please

mention the reasons that you would not follow the route

Percent

Itdoesnot  Forfinancial Forreasons For distance Other
appearto be reasons of health reasons reasons
Interesting

If you wouldn't be interested in participating in this cultural route, please
mention the reasons that you would not follow the route

Continuing in Table 24, we will analyze what the participants would enjoy seeing at
the places of interest and sites of the route. The 29.7% of the answers occupy the guidance
from specialized personnel, while virtual reality videos for the presentation of the history and

other archeological sites or museums, reach the percentages of 20.9% and 20.6%
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respectively. The 14% belongs to the hotels and restaurants, the 13.8% is connected to the

preference of the participants for some interactive infokiosk in each place for information and

l astly, the rest 1.1% of the answemsdwbel

Table 24: What would you prefer to see at the places of interest and sites of the

route
Cumulative
Frequency Valid Percent Percent
Valid Guidance from specialized personnel 138 29.7 29.7
An interactive infokiosk in each place for information 64 13.8 43.4
Virtual reality videos for the presentation of the history 97 20.9 64.3
Hotels and restaurants 65 14.0 78.3
Other archaeological sites and museums 96 20.6 98.9
Nothing of the aforementioned 5 1.1 100.0

In Table 25 and Graph 23,thecont r i buti on of the fAHoI

is presented. This variable is consisted of values from 1 to 4 (1-Not at all, 2-Slightly, 3-Most
likely, 4-Definitely), and as the mean increases so does the agreement of the participants that
theroutecontri butes in the mentioned way.

route most likely contributes in the improvement of the local economy (3.07), the
improvement of the fame of these destinations (3.0), the understanding of the local culture,
especially by visitors (2.99) and the designation and preservation of natural and cultural
legacy (2.98). They also agree that the contribution was great, but in a lower scale, when it

comes to the increase of the tourism flows (2.84).

Table 25: To what extend do you believe that this cultural route would contribute in:

Deviation
The increase of tourism flows 2.84 0.733
The designation and preservation of natural and cultural legacy 2.98 0.744
The understanding of local culture by visitors 2.99 0.781
The improvement of the fame of these destinations 3.00 0.765
The improvement of the local economy 3.07 0.809
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Graph 23: To what extend do you believe that
this cultural route would contribute in:

The improvement of the local economy - 0,|809 | 3,07

The improvement of the fame of these — 3,00
destinations 0,765

. - 2,99
The understanding of local culture by visitors 0,781

The designation and preservation of natural — 2,98
and cultural legacy 0,744

2,84

The increase of tourism flows - 0,733

B Mean M Std. Deviation

10.5. Further research
In an attempt for further investigation, we used the chi square test, in order to extract

possible dependencies between participating in the studied route and 2 demographic
characteristics i.e. the educational l evel a

Regardless of our effort, this test indicated that these factors do not affect the intention
of participating to this route. More specifically, in Tables 26 and 27, we can see that the null
hypotheses of common behavior as for the educational level and the country of origin are not
rejected, since the p-values of the tests were 0.775 and 0.297 respectively, so no statistically

significant differentiation has been extracted.

Table 26: Chi-Square Tests By taking into consideration the previous
answers, would you be interested in participating in this cultural route
* Education level Crosstabulation

Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 1.110° 3 775
Likelihood Ratio 1.333 3 721
Linear-by-Linear Association .877 1 .349
N of Valid Cases 197

a. 3 cells (37.5%) have expected count less than 5. The minimum expected count is .20.
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Table 27: Chi-Square Tests By taking into consideration the previous
answers, would you be interested in participating in this cultural route
* Country of origin Crosstabulation

Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 2.428% 2 .297
Likelihood Ratio 2.748 2 .253
Linear-by-Linear Association 1.829 1 .176
N of Valid Cases 196

a. 1 cells (16.7%) have expected count less than 5. The minimum expected count is 1.39.

11.Conclusions

In this research an effort was made to analyze via the questionnaire, the gaps and
potentials of Greek cultural routes, analyzing the example of the Holocaust route. In the
research took part 197 men and women, most of them between 18 and 29 years old with a
Master or PhD and working as private or public sector employees. Also, the majority has an
annual income up to 5.000 euros and comes from Greece, something expected since the

research took place in the country.

Continuing with the travel preferences of the participants, international trips appear
more popular, while the majority takes from 1 to 3 leisure trips per year accompanied mostly
by friends. Internet seems to be the main source of information for the travelers, who also
usually travel for leisure reasons. The participants admit that even if they are interested in
cultural activities, they choose the destination mostly for other reasons and they would
consider staying in a non-branded hotel in case it gets many positive online reviews. Lastly, it

is likely to visit historical monuments, museums or archeological sites, when visiting their

destination.

More than halff of the participants were
taking part in the research, howevetosuce bout
a route. Although, most of the participants
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be interested to do so. Furthermore, the maj
pl ace with the same s u bhilethe tnesat® viditdd such 8ittko | o c a u !
place the Jewish Museum as the most popular choice. Lastly. The participants would be

greatly interested to visit the Meteora Mona

rout edo and t he ytivaadtivitieskt offerb age rather ihtezestiaglastwellr n a

The vast majority of the participants would be interested in participating in the
AHol ocaust routeo, preferring to be with a ¢
to participate, is mostly because of the lack of interest and they would also prefer to see
guidance from specialized personnel at the places of interest and sites of the route. Also, the
participants believe that the AHol othamiist r ou

does to other sections.

Finally, there was an attempt to extract any possible dependencies between the
educational level and the origin of the participants, with the interest into participating in the
AHoOol ocaust r o wduaedest. Unfatunatety, ittwis Euitlesty since there were
no statistically significant differentiations, which leads us to the conclusion that the two
demographic characteristics, donot affect th

12. The Holocaust route

The Holocaust route in the present thesis is referred to several sites and places that describe
the tragic acts of the German army in Greece during the World War 2. The slaughter of
Kalavrita is the most severe case war crime in Greece, during the World War 2. The order of
the mass murder, at Kalavrita started from the coastal area of Achaia in the northern
Peloponnese when the German troops burned villages and murdered all the citizens on their
way. The Kalavrita genocide was a retaliation act against ELAS troops for the death of
German soldiers in battles with the rebels and, in particular, after the execution of 77
Germans prisoners. On June 10 at 1944, 228 innocent civilians were massacred by the Nazis

German troops in Distomo, after four days of their historical defeat in Normandy. On
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September 2at 1944 Nazis killed 149 women in Chortiatis a village very close to
Thessaloniki.

On January 20 at 1942 a meeting took place in the area of Lake Vanne (near Berlin) under the
leadership of General Hyidrich, the senior Nazi executives decided to exterminate the Jews of
Europe and had decided cruel acts so to implement their plan. The outcome of the of the
meeting contained a list of the number of Jews to be extinct in each European country. In
Greece, 69,600 Jews are reported. The genocide decision has been formally agreed during
that time and ordered the extermination of 11,000,000 Jews. This list also includes non-
occupied countries and territories outside continental Europe, such as England and Turkey.
The Holocaust Martyrs Monument of 2nd September 1944 in Chortiatis, the Jewish Museum
in Thessaloniki, the Square of Jewish Martyrs of the Holocaust in Larissa, the Memorial of
Jewish Massacre in Distomo, the Holocaust Memorial in Kerameikos-Athens, the Jewish
Museum of Greece in Athens, the Holocaust Memorial site in Kalavryta and the Municipal
Museum of the Kalavritan Holocaust are all the places were chosen as landmarks to be

honoured by the visitors.
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14. Apendix

Questionnaire for potential visitors of the cultural route

"The Holocaust route in Greece""

The following questionnaire is conducted for the purpose of my Masters dissertation in the
International Hellenic University and its subject is the cultural routes and their role in the
touristic development of a destination. Its primary aim is to investigate the potential interest
of the public, to take part in a cultural route that follows basic monuments and places of
interest of the Holocausts that took place in Greece during the WWII and lasts approximately
6 days(the islands of Greece are excluded for practicality reasons) .

The completion of the questionnaire will last approximately 5 minutes and is totally discreet
and confidential. All the information that will be collected will be used only for scientific
purposes of this research.

If you wish to, please fill in the questionnaire, taking into consideration that :

A cultural route is a route which contains the visits at archaeological, historical, architectural
sites, religious places, traditional settlements etc. and are related to each other with a common
element.

This element could be either the nature of the monuments(e.g ancient monuments) or a
specific subject(e.g the route of olive tree) or the time period in which they belong(e.g

Medieval period).
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Part A: Travel preferences

Do you prefer domestic or international trips?
Domestic 0

International o

How many leisure trips do you undertake within a year?

0 0
1-3 o
4-6 o
>7 0

Most of the times you travel..

Alone 0
With your family 0
With your husband/wife 0
With friends 0
With a group 0

Which of the following providers of information do you prefer before a trip?

Suggestions by friends/Family 0
Internet search 0
Travel agency 0
TV/Radio 0
Newspapers/Magazines 0
Travel guides 0

54



To what extend do you believe that this cultural route would contribute in

Please mark, in what extend you agree with the following question : I usually travel at a

destination

Not at | Slightly Agree | Strongly

all agree agree

For personal reasons (Visit friends/Family)

For leisure reasons(Relaxation/Rehabilitation)

Emotional reasons (Getting away from every day's

routine/ Adventure/Romance)

Cultural reasons(Visit at museums-sites/Getting to know

new cultures)

For social status reasons

For personal development reasons

To what extend as a motive,acts the participation in cultural activities(e.g visit museums,
concerts, festivals), so as for you to choose a destination? 0
Basic motive. | choose the destination primarily for its cultural activities. 0
Secondary motive. | am interested in cultural activities, but i choose the destination mostly
for visiting friends or stay in a nice hotel etc. 0
Cultural activity is not a motive for me, but i will participate in one occasionally. o
| will take part in a cultural activity only by chance. 0

| will never take part in any cultural activity for any reason. 0

Would you consider of staying in a non branded(family hotel) during your trips?
Yes, as long as the hotel gets positive reviews online 0
Yes, as long as the price is cheaper than a branded hotel. o
Both of the aforementioned 0
No, i always prefer to stay in branded hotels 0
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When visiting a destination, how likely is to perform one of the following

Never | Slightly | Likely | Definetely

Visit museums/archaeological sites

Visit historical monuments(castles/historical buildings)

Visit religious sites(churches/monasteries/holy places)

Watching theater plays/ cinema/dance shows)

Participation in concerts/festivals

Part B : The cultural route " The Holocaust route""

Please mark whether you were aware of the term "cultural route™ before you read the
description above
Yes, i was aware of the term 0

No i was not aware of the term since today o

If yes, have you ever been guided in a cultural route in Greece or abroad?
Yes o

No 0
If your answer was no, would you be interested in visiting a cultural route?

Yes o0

No o
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At the cultural route "The Holocaust route™ the following sites and places have been choose,
based on their correlation with the subject of the route. Please mark those that you have

visited till today:

The Holocaust Martyrs Monument of 2nd September 1944 (Chortiatis) o
The Jewish Museum(Thessaloniki) 0
The Jewish cemetery(Thessaloniki) )
eSquare of Jewish Martyrs of the Hol ocaust ¢(
Memorial of Jewish Massacre (Distomo) 0
Holocaust Memorial (Kerameikos-Athens) 0
Jewish Museum of Greece(Athens) 0
The Holocaust Memorial site(Kalavryta) 0
Municipal Museum of the Kalavritan Holocaust 0
None of them 0

The cultural route "The Holocaust route™ except from the spots of cultural interest, offer the
ability of participating in other activities of alternative tourism. Please mark the level of your
interest to participate in :

Not at all | Slightly | Greatly | Definetely

Bird watching at the Delta of Axios river

Rafting at Pinios river

Visit of the Meteora Monasteries in Kalambaka

Hop on the train line of Diakofto - Kalavryta
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How interesting do you find the specific route based on :

Not at all | Slightly | Greatly | Definetely

Its subject(The Holocaust)

The sites and museums that are included

The alternative activities that it offers

Part C : Interest in participating at the ""Holocaust route"'

By taking into consideration the previous answers, would you be interested in participating in
this cultural route?
Yes o

No o

If you answered yes, how would you prefer to follow the route?
With a group
Individually(with local guides) 0

Individually(without local guides) o

If your answer was no, please mention the reasons that you would not follow the route

It does not appear to be interesting o

For financial reasons 0
For reasons of health 0
For distance reasons 0
Other reasons 0
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What would you prefer to see at the places of interest and sites of the route

Guidance from specialized personel

An interactive infokiosk in each place for information

Virtual reality videos for the presentation of the history

Hotels and restaurants

Nothing of the aforementioned

0

0

(0]

To what extend do you believe that this cultural route would contribute in

Not

all

at

Slightly

Most
Likely

Definitely

The increase of tourism flows

The designation and preservation of natural and

cultural legacy

The understanding of local culture by visitors

The improvement of the fame of these destinations

The improvement of the local economy

Part D: Demographics

Gender:
Female 0
Male 0

Prefer not to say 0

Age:

18-29 o
30-39 o
40-49 o
<50 o
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Education level:

Primary School graduate 0

High School graduate 0
Bachelor 0
Master/PhD 0
Profession status :

Private/Public sector employee 0
Businessman/woman 0
Student 0
Unemployed 0
Retired 0

Annual income(Euro) :

<5.000 0
5.001-10.000 0
10.001-20.000 0
20.001-40.000 0
>40.000 0

Country of origin(please specify your country of origin)
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