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ABSTRACT

To begin with, the initial aim ofhe current dissertation the identification of the

t o u r gereralseliefsregardingthe concept oflark tourism t he vi si torsdé e
related to visits tospecific dark tourism monumengnd the internal motives dh

serve as driving forces for tourists who decide to visit dark tourism spots of interest.
At the samdime, the dissertation sets asecondmain goal to investigaterhether
thenowadays representationtbi dark tourism attractions in Greece is repreaative

of the historical background arifdit captures effectivelyhe horrific events that took
placein the pas This issue was approachbdth by literature review and primary
guantitative researchlhe literature review focuses on the conceptuakraggh of

dark tourism, the reviewof dark tourism, its related terms t our i st sd moti v
emotions.The primaryquantitativeresearch idased on a structured questionnaire
and the research sample consists of 181 Gaedkoreigntourists.Based on thelata

of our analysis, we came to the conclusibat dark tourism affects moderately the
further development of theverall Greek tourisnsector, asthe alternativeand the rest

types of tourismdo as well despite the facthatit is a tourism type thait is not
satisfyingly wdl -known to tourists. The Gregkonumentghat belong to the field of

dark tourism arenowadays moderately represented and describ&sl tourism
attractions, giverboth their historicakignificance and their tragidimension.The

most intense emotion of theurists during their visit taark tourism monuments is
sadness and the weakest is fear, while their strongest motive isdfresirdgn tragic
historical incidentsand the weakest one igsiting historical monments of dark
tourism as a necessity to get acquainted with deaweral, the most important
finding of this primary research is that the result is statistically significant and that
there is a positive correlation among dissonancetives and emotiongvhich
signifiesthat there is a relationship among the three variables and that they affect each
other positivelyBesides, it was proved that people who have experienced the death of
their partner and a divorce are feeling more intense feelings thath#reomes who

have not similar experiences far

Keywords Dark Tourism, Thanatourism, Dissonance, Emotions, Matives
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CHAPTER 1.INTRODUCTION

1.1AIM T PURPOSE

The aim of the current thesis is the examination of the concept of dark tourism, or
thanatourism, focusinfirstly on the conceptual approaabf dark burism in general,

the different termsstaed for its naturga review ofits historical backgroundits
different typesandmain categoriesA further purpose of the current thesis which we
seek to cover mainly through the primary research is the entailed dissonalack in
tourism sites representation. More specifically, our goal through this second
dimenson of ourpurposeis to place emphasis on whethée representation of the
monuments of dark tourism in Greece is proportional to the gravity of the historical
events. In other words, we are investigating whether this representation is successful
or not, whether it reduceshe significance othe historical events or ifit captures

them successfully. Thenird dimension of the purpose of our thesis which is based
both on primary and secondary research, is the identification of motives and emotions
that chaacterize the Gree&nd foreigntourists who chose to visit Greek dark tourism

spots.

More analytically, he aim of this thesis is going to be covered on the one hand
through literature review and on the other hand through primary quantitative research.
The primary research is based on a structured questionnaire that was distributed to
mostly Greekand foreigntourists. First of all, through this questionnaire we seek to
point out the general impression of tourists towards the concept of dark tourism and
the beliefsof tourists regarding the accuracy of the dark tourism site representations
in relation to the arrific historic events that took place in the past. Secondly, we are
examining the internal forces or in other words the motivesth@@motions that

drive Greekand foreigrtourists to visit dark tourism attractions



1.2 SIGNIFICANCE AND CONTRIBUTI ON TO THE ALREADY
EXISTED KNOWLEDGE

According to Kang et al. (A@), dark tourismis a term usedhitially in the academic
field anddescribeghe visiting of placeswhich areassociated with death, disasters
whether natural or mamade(Yan et al, 2016. Dark tourism can be found in many
different termsandthis is due to the fact that it includes many categories based on

how fidarko - close to death and horreis thetermthat accompaniesach monument

Referring to the motivations of tourists wHecide to undertake a trip in ordensit

sites of death andtrocity, emotions are perceived to be the initiators to visit a former
concentration camp whil e senti ments I i ke
presented to have a close association toesorternal motivations (Nawijn et al.,

2015; Zheng etl., 2016). Moreover, Sharpley afdone (2008) assert that visitors

have been attracted for many ages to sites related to tortures and death, exhibiting
higher willingness to visit dark sites, leadiaf) the same time to the worldwide
prominence and expansion of dark tourism.
drived in the critical tourism is not perc
born with, but it is a concept of our social andtural existence (Sharpley & Stone,

2008).In addition,Dann (2005) proposed that there is an interrelation between media

and tourism, exerting a great effect on the expextatand motivations of tourists.

During 19952000, initial publications examéd the issue ofdissonance at

ficontested heritage sites, including places of atrocity and tourists' fascination with

death and tragedy: dissonant heritage, thanatourism, and dark taduristh Har t ma n n,
2013). Hartmann (2013) underlined that dissonance itagersites is associated with

the processes of commaodification, creation of tourism products and their messages,
emphasizing on differences between the strategic management of the sites and the
motives of the visitors (Ashworth, 1996; Graham et al., 200@jridge & Ashworth,

1996). Tunbridge & Ashworth (1996) chose the Nazi extermination camp and the
KrakowKa zi mi er z spot presented in the 1993

elaborate their discussion (Hartmann, 2013).



As a matter of fact, takghunde consideration the previouspresented introductory
review about dark tourism, it is a concept that has attracted the interest of many
scholars, as it is considered as an ascending type of alternative tourism or a
combination of many types of the alreaghkisted forms of alternative tourism. Based

on the fact that limited research has been made so far on the topic of dark tourism in
the area of Greece, this is the reason why our research is characterized both by
significanceand originality. Taking undeconsideratiorthe determining role of the
tourism sector in the Greek economy, we perceive this current study as necessary as

well.

1.3BRIEF CHAPTER REVIEW

After the currenintroductory chapter, the second chapter follows, which refers to the
literature review of the current thesis. In the context of tieedlitire review, we firstly

point outthe concept of darkourism in generalunderlying the variety aierms that is
characterized withwhile later onwe speify our analysis orthe histoical reviewof
dark touri sm, its main categories, t he
correlation of emotions with that specific type of tourism, as it is analyzed by other
scholars. Afterwards, the third chapter of the current thesis followsshich we
analyze the main methodological issues of the primary research. Then, in chapter
four, we present the research results and we discuss their meaning. Finally, in the
contextof the fifth chapter we stateur final conclusions and proposals farther

investigation.

o



CHAPTER 2. LITERATURE REVIEW

2.1 CONCEPTUAL APPROACH OF DARK TOURISM AND ITS
RELATED TERMS

Based on Lennon anBoley (2000),dark tourismas cited in Coles (2002), is a

fitourist interest in recent death, disaster and that erasted in the fundamental shift

in the way in which death, disaster and atrocity are being handled by those who offer
associated tourism products ( p . 3) . | n akbldy (20D0Y supportL e n n o n
t hat dar ik antindmation of postiodernity (p.11) while, the three major
characteristis are firstly thatthe initial interest is formed with the assistance of

figlobal communication technologies secondly that dark tour
c onc er n the @mded witmodernity, and tthei eduddtignal tollefa t

dark tourism supports its further development as a tourism product via the character

of commercialization (p.11). As it is mentioned, dark tourism has emerged the last

years as a pretty common tourism activity for tourists who wghvisit and

experience sites where atrocities, death and tragedy have taken place (Isaac &
¢takmak, 2013).

Many terms have been stated regarding its nature, including the term provided by

Seat on i Mmhada®@&iéd ,ast hie t er m gi v eantmabnyin As hwo r 1
2005 as MAAtrocity Tourismo and Mdrbédd term p
Tourismo, while in the recent period the term

form of tourism and as a part of the acade]

Specific attractions included in dark tourism are among others, prisons, cemeteries,
Holocaust sites, and former sites that were used for slavery purposes (Seaton, 2002;
Winter, 2009; Tunbridge & Ashworth, 1996; De& Seaton, 2001; Rice, 2009).



2.2 A BRIEF HISTORICAL REVIEW OF DARK TOURISM

First of all, regarding the historical and political background of dark tourism in the
tourism field, it is essential to mention that the concept of dark tourism emerged from
1985 to 2005, as during 198995 there was the elimination of the travel barriers
between the eastern atlte western part (Iron Curtaia)lowing citizens to travel to
former sites of atrocity, including labor camps, extermination camps, detention camps
(Hartmann, 2013)More specifically, visitors could now travel to Poland, Germany,
Czechoslovakia, former Soviet Union, South Africa, &ape Town(Hartmann,
2013).In addition, the previous term of cultural tourism that was perceived as pretty
narrow and confining was now replaced by some scholars with the term heritage
tourism that embodied cultural sites, but also a great variety dbtaramnd intangible
elements and their forms of tourism, including thanatougidartmann, 2013)With
reference to the scholars, Tony Seaton, Lennon, Foley began to place emphasis on the
intriguing factors of fascination that affected tourists to choo$eavel to battlefields

and cemeteries, underlying that some aspects of this notion had been part of medieval
period and of western civilizatio(Hartmann et al., 2018)n the following years

(from 2000 and o) numerous scholars, like DmandSeaton (R01), have expanded
their research and studies on the interpre
travel. The concept of heritage tourism led scholars, like Graham et al. (2000) to a
more elaborated research on the notion of heritage dissorrageeding sites
characterized by controversial history, dissonant representation of messages, products,
places, commodification approaches, management stratagasssociation between

media and visitorsd expectations/ motivati o

2.3 THE MAIN CATEGORIE S OF DARK TOURISM

The first main category of dark tourism monuments are the battle fi@ldbally,
battlefieldattractionsare a major tourist attraction, with Pearl Harbor and the Battle of

Gettysburg being typical examples. However, many tourists visit these patesy



are interested in having a closer look How everything they have learned from

history ispresentedn reality Heuermanr& Chhabra, 2014).

Dark tourism also includeattractionsassociated with major disasters that have
marked human history (Sharpley & Stone, 2008). Thiggoryincludes the visit of
tourists to places that have been destroyed by sonoedf natural disaster, flood,
volcano, tsunamisfor instancehe volcanic eruption in Hawaiskinner, 2018

Cemetery tourismis also famous whileit is considered asne of the most
representative forms of dark tourisgye to the fact thdtumanbeings tend tdully

realize, for the first timethe existencef deathand its majoisignificanceby visiting
cemeteriegMionel, 2020. A t ypi c al example is the P re
where celebritie® g r iacluding Jim Morrison's tombare located (Foley &

Lennon, 1996).

Ghost tourism is an additiondimension of dark tourism atsaimsat tourists whare
interestedn supernatural phenomenadare triggered tget in touch with ghosts and
paranormal elemmds in general (Hanks, 2016). Aharacteristic example in
Thessaloniki is the soalledfired building in Aghia Sofia, which is rumored to be a

haunted building.

2.4 THE MOTIVES IN DARK TOURISM

Over the years, there is a continuous trend towards alternative forms of tourism,
moving away from the traditional holiday pattemf seai afisud’ (Robinson,
2015). Previous research has indicatieat the motivations for visiting dark places are
complex and numerous, but the majority of them are related to the godrist
willingness to ge in contact with the macabre (Stone, 2P1In general, the
investigation of motives becomésghly essentialn acquiring thorough knowledge
relating tothe nature of visits to places related to death (Biran et al., 2011).

Motivation is determined by theuppose of the visit and the dark experience is
subjective as each visitor perceives it differently. According to Biran e(2011),



darkmotives are divided into four main categories:tf® necessityo seesomething
in order tobelieveit, (2) learnng and understanding, (8)e existence ofamous

tourism attractions and (4&heemotional heritage experience.

More specifically,with reference tdhe first category, tourists have the desire to visit
the dark dstinations up close in orde¢o realize ad be reassured thabrrors and
disasters have taken place in human historythattheyare notjust a simplehuman
invention (Dunkley, 2005).

To continue with the second category, some additidoalinantkey motivators that
rei nf or ce tatiraction ®wasl®dar owismaspols are the necessity of an
enhancedearning anddeeper education on the historical elements of the tourism
destination. When a tourist visits a destination,shtes as a main go&b learn the
whole history of the siteashe feels that hestabishes a closer connection both with

the place and the victims (Biran et al., 2011). Kang et al. (2012) stated that the
motivation for education is categorized into three-sategories: (1) motivation for

participation in educational programs, (2) for social reasons and (3) of curiosity.

According to an article by Rittichainuwat (2008), tourists are not only motivated to
come into contact withhe elements related tteathbut are also curious toclosely
examinethe magnitude and impact of a disaster on the environmemtell as the its
effect on the progress ohuman history. Curiosity is therefore one of the most
important driving forces behinithe act of visitingdark sites

More analytically, curiosity is often equated witfinnovationd as when there is
curiosity, humans are characieed by a tendency to explore, to look foew
experiencesnew stuations, which go far beyond their daily life. Consequently, they
chooseto get acquainted with activitiehat arefinnovatived for them (Crompton,
1979). Onerelative example could be asit to places of absolute poverty, where
touristswish to get in toucland experience how these people suruivderextremely
harsh conditions (Rittichainuwat, 2008). It iglso worth mentioninghat when a
tourist visits areas where the prevailing cdiodis are worse than the ones he
experiencesit is a facor that usually encouragdsm to rethink of his own life, to

make a selevaluationandappreciatéis so farpossessions (Dunkley, 2005).



Moving on with the third categoyydark tourism includewisiting cemeteries of
celebrities while the main motives the desire of tourists to connect with the dead

onesthrough an invisible spiritual force (Yan et al., 2016).

Taking under consideration the fourth category, the reason why tourists visit dark
places isnot onlytheir general interesh deathfactor (Biran et al., 2011), but also
due to the feeling ofanfinternal obligation that they must visit theespecific places
(Kang et al., 2012). Dar#lestinations give the feelingitherdirectly or indirectly of

the pilgrimage and the more the tourist connects with the place, the stgetsghe
experiential outcomae acquires (Niemela, 2010). Therefore, the visitor is not tied to
each of thesplaces, but to the tragic story it carries (Biran et 2011).

Based on research, it is finally true that tourists who chdaske tourismsitesare
motivatedboth byeducation and entertainment (Stone, 20T2)s is an immediate
result of thefact that these destinations are constantly being commercializkbave

to offer to tourists a majority akcreational activities (Sharpl&/Stoneg 2008.

2.5 DARK TOURISM AND EMOTIONS

To begin with,Isaac (2015) assertremakable reflections on emotion related to
tourism experiences and he places emphasisthenrole of emotions related
specifically to dark tourism.More specificlly, Isaac (2015) stressesut that
hedonistic locatiomare the opposite of dark locations. In the completed research, the
approach to emotions varies from extremglgsitive to extemely negative.
Consequently the research implieshat tairists may not experienceonly dark
emotions but based on thBystopian Dark Tourism modehe emotions conveyed to
the visitors, may lead to an accumulatefremotionsor to break thendowninto -not
necessarilyonly negative but also positiveemotions or pretensé characteristic
exampleis the experience of the excitement of fleeing the scene of a chme.
addition, he supporthat emotions arensrt-lived immediate reactions or a lottgrm
mentality of changing emotiorf{tsaac, 2015)



It is a fact that motions last for a relatively short period of time, while moods last for
hours, days, weeks and maybager Emotions argrobablyassociated wittmental
disorders or personal charactaost(Oatleyet al, 2006). Oatleydo st al. (2006)
approach suggests thamotions are generally defined diffatly by theorists.
However, a great number of theagree that emotions convey impoitasocial

functions and facilitatendividualstowards theachievement of their goals

To continue with Buda (2015) describes the experience of dark toubsth as
emotionally intensive and as a touristic enxgrece that offers an exchangepafsitive
and negative feelings and emotions due to the fact thatahaments of dark tourism
are thematic plasawhich are characterized as contradigtorhis particular element
lies onthe fact of the transition from shadow to light ahd opposite as welivhich

hasadi rect effect to the)touristsd emotions

Taking under consideration and coming in agreenvatit the prospeciof Buda

(2015), a second studgf Collins-Kreiner (2015) points out that darourism

attractions provide tourists with weirdexperience whiclunderlinestheir somehow

connection wth the reality of death, while being of course at the samediithalive.

Thi s slight senti ment of deat h cugenter t s a
emotional fatus leadingto thedirect transformation of positive emotionsrtegative

ones and the opposite.



CHAPTER 3. RESEARCH METHODOLOGY

3.1 RESEARCH PURPOSE

The purpose of the current research is the identification of the motives, esnatidn

gener al t ourdarlstoussin, while placingpemphasis e investigation

of whether theepresentation of five dark tourism attractions in Greee® iaccurate
representative of the historical background #mshorrific events that took plade

the past. Based onthismainpurposee aim to justify whether
about dark tourism and the nowadagpresentatiomf specific dark tourism sites in

Greeceareconnected with their motives and their emotions.

3.2 RESEARCH QUESTIONS

Setting as a goal to cover the posly mentioned purposef our researchywe are

going to answer the following research questions:

1. How important isconsidered the contribution dark tourismin thesector ofGreek

tourism development?
2. How well-known isdark tourism?

3. Which dark tourism maumentis represented more accurat@yd which ones

represented lesccuratel

4. Are the dark tourism monuments @reece represented efficiently given their

historically tragic backgrourtd

5. What is the emaion that triggers mostly the woists and which is the one that

triggers thenmess?

6. Which is themost powerful motivethat drives tourists to visit dark tourism

attractionsand which is the less powerful one?

10



7. Is there a statisticallysignificant correlation amonglissonance, motives and

emotions?

8. Is there anystatisticaldifference in dissonance, emotions and motives based on the

demographics of the tourists?

3.3 RESEARCH STAGES

At the forefront ofthe research, two different types of research exist, namely
guantitative and qualitative research. Abusabha & Woelfel (2003) mention that the
most significant difference between the two types of research lies in the different
philosophy behind each one of theMore specifically, qualitative research usually is
giving answers to research questions as for example "how" and "why" is samethin
happening. Malina et al. (20Lpoint out that qualitative research creates research
findings which stem from real coniins, and in which the phenomenon of interest

unfolds naturally, by emphasizing on human behavior and its source.

Quantitative research, on the other hand, usually delves into answering questions as
for example "how often" anthow much" (Malina et al., 20l). As it is pointed out

by Hair et al. (209), the ultimate goal of quantitative research is to quantify the size

of studied variables and to investigate the relationships that arise between them or to
explain the causal relationships which exist betwtdem. As Hair et al. (209)
mention quantitative research reaches statistically significant conclusions about a

populationby studying a representative sample of it.

Hair et al. (2009 alsostatethat descriptive research includes numerical collection of
texts (quantitative data) in order to give answer to the research questions that are
constructed by the researcher. These research questions, in the field of quantitative
research, usually answer to who, what, when, where and how something happened. At
this point, it is also mentioned that cateféect relationships might be determined by

the researcher, through causal or expental research (Hair et al., @). Based on

the above, it is justified that the current primary research is quantitative baded

11



on a fully structured questionnaire that consistclosedended questions, as it will

be further described on the following sciapters.

The praess of conducting thstage of theesearchwas carried out following these

specificsteps:
1. Formuétion oftheresearch questions to serve the purpose of the research
2. Formation of the research sample based emtimber of participants.

3. Structuringthe research tool (questionnaire) and obtaining approval from the

supervising professor

4. Distribution of the questionnaire to the participants
5. Registration of results in SPSS (version 23)

6. Statistical analysis

7. Interpretation of results

The steps mentioned above followed the steps suggested by Bell (2007) for
conducting primary quditative researchesthrough a questionnaire.More
specifically, Bell (2007)pointed out that after the objectives of the research are
identified and the research questions are formulated, the researcher can proceed to the
choice of the typ®f research tde conducted. The researclethen able to decide

on the number of people who will make up the research sample. Following the above
steps, the researcher is invited to make the final configuration of his research tool.
Then, as Bell (2007underlines the researcher must send the research tool to the
potential participants.To conclude with, the researcher proceeds on il
collection and analysis of the research results, as they emerged from the above

research process.

12



3.4 RESEARCH SAMPLE

The research sample of the curreqianttative research consistaostly of Geek
tourists and some foreigner oreeswell Moreover it is pointed out that the sampling
method followed was convenience sampling. Thisa type of nosprobability
samplingaccording to which the sample was drawn from the part of the population
that is considered of a convenient proximity ttee researcherlt is also worth
mentioningthat nofurther specific characteristics, such as gender, age, educational
background job occupation marital statuswere aiken into account as criterfar
selecting theparticipants forthis primary researclas the convenience sample of the
respondents consistd peopleof different age groups and categori@stotal of 300
guestionnaires wre distributed, while 181 questionnaires were returned with an
answer. This fact implies the existence of a response rate of 60.33%, which is
considered satisfaary. It is also mentioned thatcording to the size of the research
sample of the current search (181 participantgnd taking into consideratiothe
theorycal | ed AThe Law of Large Numberso, a
considered as an efficient sample which has the ability to approximate the measured
characteristics of the poptien from which it was selected (James, 2020).
Consequently, due to the fattat in the current primary researche received
responses from 181 respondethg resultsare moraeliable and valid.

3.5 RESEARCH TOOL

The research tool of the currerdsearch is a fully structured questionnaire which
consists of closeédnded questions. More specifically, the questionnaire consists of
four parts. The first part aims ghthemg information about thé o u r level tofs 0
familiarity with the concept of d& tourism and theigeneral knowledge in relation to
the effectiveness dlternativetourismand dark tourisnin Greece This part consists

of three 5scaled Likert questions. The second part consists of sesealéd Likert

13
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guestions andsets as a goalo collect informationon the issue ofdissonance

regardingfive dar k t our i snowadaystepresentatioounderfying the

amount ofeffectiveness in relation to their historical and tragic backgrotine.third

part consists of nine-8caled Liket questions angé x ami nes the touri st ¢
andmotivesthat accompany their visit to dark tourism spotintérest The last part

of the questionnaire consists of five multiple choice questenphasizing orthe
demographienformation gained fronthe people who completed the questionnaire, in

terms of their gender, ageducational backgrounphb occupatiorand currentarital

status The questionnaires locatedon Appendix land Appendix llat the end of the

current dissertation.

3.6 PROCEDURE OF DISTRIBUTION OF RESEARCH TOOL
AND DATA COLLECTION

To begin with, the survey instrument for the formulation and the submission of our
guestionnaire was thBoogle Forms online platfornThe finalized questionnaire was
thenbeingforwardedto goproximately 30Cecipients. Afterwards, we were provided
with an update on the total number of completed questionnaires collected via Google
Forms platform. Finally, 181 completed questionnaires were received. These
guestionnaires were collected over aiqe of 1,5 month Once the possibility of
collecting furtheranswers was eliminatethe data,.e. the answers of the participants

to the respective questioaire were automatically extracted from the Google Forms
platform and transferred to thetatistical progmam SPSS (version 23\here the
statistical analysis followed®ur research type is quantitative as it reliesiomerical
evidence, whilehe methods of analysis chosenthe statistical analysiareon the

one hand thedescriptive statigics (e.g. frequencies,percentages, cumulative
percentage, means and standard deviatiang) on the other hanthe inferential
statistics(e.g. Pearson or Spearman correlation test and Anova or KrvgkHis

differentiation test)

14



3.7 RESEARCH RESTRICTIONS

The currentprimary research is not accompanied by any restrictions, except for the
research sample. More specifically, the number of the research sgatipézedi.e.

the 181 participants is consideredas sufficient for the context of the present
dissertation and for drawing conclusiansits field. However, it is not perceived as
rather adequate regarding the accurate generalizanod applicationof the
conclusions draw from the present dissertation time extent bthe entire Greek
territory, given all theGreektourists and all othe Greek dark tourism attractions
What is required for the previously mentioned extenswalysisis indeeda larger

scale research. Such research, on our part, coulgenzsrried out because we did not
have this capacity, neither in terms of financial resources, nor in terms of sufficient

time.

3.8 RESEARCH ETHICS

During the conduct and completion of this primary quantitative research, all the rules
of ensuring ethial issues and personal and sensitive data of the participants were
followed and adheredMore specifically,when the questionnaire was sent to the
participants, an informative passage was also forwarded to them, infatmainipeir
complete anonymity wuld be maintained and that their participation in the present
researclwasvoluntary. In addition, they were informed that the results otthieent
research will be used only for the purpose of completing this dissertation. Finally,
they werealso notifiedthat they had the right to suspend their participation at any
time, without having to give further explanatio8hat is also worth mentioning is

the fact that the researcher did askor demandany kind of personal inbrmation

from the part of therespndents before entering during or after completing the

online questionnaire.
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CHAPTER 4. RESEARCH RESULTS AND DISCUSSION

4.1 RESULTS OF DARK TOURISM IN GENERAL (PART A)

At this point, wearepresening the results of the first part of the questionnaire.

On a scale from 1 (= Not at all) to 5 (= Absolutely) how much d
you think the development of alternative tourism in Greece
attracts a larger number of tourists?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 12 6,6 6,6 6,6

A little 22 12,2 12,2 18,8

Moderately)| 42 23,2 23,2 42,0

Very much 65 35,9 359 77,9

Absolutely 40 22,1 22,1 100,0}

Total 181 100,0 100,0

Table1

Table 1 indicateshatthe 58% of the participants 8 wh o r at ed AVery muc
22. 1% who r at datlardd Ahbtshe tenuelopmentatdrnativetourism
in Greece attractan a high level, a larger number of tourists. The 18@%he
participants (6.6% who rated N o t at all 6 and l1l2gav@%® who r ¢
negative answerwhile the 232% of the total participants responddgiat the

alternativetourism affects the attraction of tourists on a moderate level.
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On a scale from 1 (= Not at all) to 5 (;Absolutely) how much do
you think the development of dark tourism in Greece attracts ¢
larger number of tourists?

and 8.

8 %

wh o

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 14 7,7 7,7 7,7

A little 37 20,4 20,4 28,2

Moderately, 57 31,5 31,5 59,7

Very much 57 31,5 31,5 91,2

Absolutely 16 8,8 8,8 100,0]

Total 181 100,0 100,0

Table 2

Table 2underlinesthat 403% of the participant§ 3 1. 50 %
r at e dhat fihA Hesvetopmetdfedbrl toyrismsint at e d

who

rat ed

Greece attracts, in a high level, agar number of tourists. The 286 of the

participants gave a negativanswer while the 315% of the total participants

responded that dark tourism has a moderate impact oattifaetion of tourists in

Greece The general picture of these results is similar with the one of the previous

guestion.

On a scale from 1 (= Not at allo 5 (= Absolutely) how much did
you know the meaning of dark tourism till now?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 45 24,9 24,9 24,9

A little 34 18,8 18,8 43,6

Moderately| 42 23,2 23,2 66,9

Very much 38 21,0 21,0 87,8

Absolutely 22 12,2 12,2 100,0]

Total 181 100,0 100,0

Table 3

RegardingTable 3 we observahat 332% of thetotal participants (21% who rated

AVery

muc ho

and

12.

2%

wh o

rated

ifAbs ol
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familiar

rat ed

wi t h
Ndotd d8B8. 8% eavh o

t h dhe 43?0 of thé daaticigant{R4®@% whos mo .
littl eo)

rat ed

n A

the particularterm, while the23,2% of thenmassertedhat they knew & meaning on a

moderate level.

MEAN OF GENERAL INFORMATION ABOUT DARK TOURISM

N

Minimum

Maximum

Mean

Std.Deviation

On a scale from 1
(=Notatall)to 5
(= Absolutely) how
much do you think
the development o
alternativetourism
in Greece attracts
larger number of
tourists?

-On a scale from 1
(=Notatall)to5
(= Absolutely)how
much do you think
the development o
dark tourism in
Greece attracts a
larger number of
tourists?

On a scale from 1
(= Not at all)to 5
(= Absolutely) how
much didyou
knowthe meaning
of dark tourism till
now?

Valid N (listwise)

181

181

181

181

1,00

1,00

1,00

5,00

5,00

5,00

3,5470

3,1326

2,7680

1,15675

1,08227

1,35453

Table 4

From the information presented on tableb4a s e d

on

t he

important isconsidered the contribution afark tourismin the sector of Greek

tourism developmentdave can easily observthat regarding thedevelopment of

alternative tourismin relation to thenumber of touristattracted the means 3,55

which indicates that alternative tourism is consideredhaseratelyimportant while
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as adequatelyimportantis perceived the contribution of the dark tourisonthe
guest s 6, tmemean aivithiiso3rl3 Both results lie between scales 3 and 4,
while with reference to theesearch questiofiHow well-known isdark tourism the
meanis 2,77 underlying that dark tourismis slightly satisfyingly known, ashe

particular result lies between the scales 2 and 3.

4.2 RESULTS OF DARK TOURISM DISSONANCE OF SPECIFIC
MONUMENTS (PART B)

At this point, weare reportingheresults of the second part of the questionnaire.

On a scale from 1 (= Not at all) to 5 (= Absolutely) how effectiv
do you consider the nowadays representation of the historic
monument of Kougki in relation to its historical background?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 18 9,9 9,9 9,9

A little 50 27,6 27,6 37,6

Moderately, 63 34,8 34,8 72,4

Very much 42 23,2 23,2 95,6

Absolutely 8 4,4 4,4 100,0}

Total 181 100,0 100,0

Table 5

Table 5presentghat27.800f t he respondents rated
nowadays representaii as sufficient enouglhe 348% answeredhat it is moderate

while the 37,5 believe that is little to not at all effective
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On a scale from 1(= Not at all) to 5 (= Absolutely) how effective
do you consider the nowadays representation of the historical
monument of Spinalonga in relation to its historical background-

Cumulative
Frequency Percent|Valid Percen| Percent
Valid Not at all 7 3,9 3,9 3,9

A little 26 14,4 14,4 18,2
Moderately 57 31,5 31,5 49,7
Very much 68 37,6 37,6 87,3
Absolutely 23 12,7 12,7 100,0

Total 181 100,0 100,0

Table 6

Table 6 shows that 50.3% of the respondents rated the effectiveeriessSpi nal ongab
nowadays representation asiccessfulenough, the 31.5% answered that it is

moderate, while the 18% believe that is little to not at all effective.

On a scale from 1 (= Not at all) to 5 (= Absolutely) how effectiv
do you consider thenowadays representation of the historica

monument of Genti Koule in relation to its historical
background?
Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 9 5,0 5,0 5,0

A little 33 18,2 18,2 23,2

Moderately 61 33,7 33,7 56,9

Very much 63 34,8 34,8 91,7

Absolutely 15 8,3 8,3 100,01
Total 181 100,0 100,0

Table 7

Table 7 demonstrates that 43.1% of the respondents rated the effectiveness of Genti
Koul eds nowa doa gshighly effpctive; $he3B.7% responded that it is

moderate, while the 23.2 % perceive that is little to not at all effective.
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On a scale from 1 (= Not at all) to 5 (= Absolutely) how effectiv
do you consider the nowadays representation of the historic
monument of Chortiatis Holocaust Memorial in relation to its
historical background?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 21 11,6 11,6 11,6

A little 40 22,1 22,1 33,7

Moderately, 62 34,3 34,3 68,0

Very much 47 26,0 26,0 93,9

Absolutely 11 6,1 6,1 100,0]

Total 181 100,0 100,0

Table 8

Table 8 shows that the representation of Chortiatis Holoddestorial is perceived
by 32.1% of the participants asry much to absolutelgfficient, the 34,3%consider
it as moderate while the 337% of the respondentthink that it is little to not at all

effective

On a scale from 1 (= Not at all) to 5 (= Absolutely) how effectiv
do you consider the nowadays representation of the historic
monument of Allied Cemeteries Zeitenlik in relation to its
historical background?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 12 6,6 6,6 6,6

A little 40 22,1 22,1 28,7

Moderately, 50 27,6 27,6 56,4

Very much 61 33,7 33,7 90,1

Absolutely 18 9,9 9,9 100,0]

Total 181 100,0 100,0

Table 9

Table 9exhibitsthat the representation of Allied Cemeteries Zeitenlikassidered
by the 43.6 % of the respondents as very much to absolutely effetieve,7,6%
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consider it as moderately effective, while @& 7% perceive it as little to not at all

representativef its historical background

MEAN OF EFFECTIVE REPRESENTATION OF DARK TOURISM

MONUMENTS

N

Minimum

Maximum

Mean

Std. Deviation

On a scale from 1 (3
Notatall)to 5 (=
Absolutely) how
effective do you
consider the
nowadays
representation of thy
historical monumen|
of Spinalonga in
relation to its
historical
background?

On a scale from 1 (3
Notatall)to 5 (=
Absolutely) how
effective do you
consider the
nowadays
representation of thi
historical monumen|
of GentiKoule in
relation to its
historical
background?

On a scale from 1 (3
Notatall)to 5 (=
Absolutely) how
effective do you
consider the
nowadays
representation of thi
historical monumen
of Allied Cemeteries
Zeitenlik in relation
to its historical

background?

181

181

181

1,00

1,00

1,00

5,00

5,00

5,00

3,4088

3,2320

3,1823

1,01035

1,00624

1,09284
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On a scale from (=
Notatall)to 5 (=
Absolutely) how
effective do you
consider the
nowadays
representation of thy
historical monumen|
of Chortiatis
Holocaust Memorial
in relation to its
historical
background?

On a scale from 1 (3
Not atall) to 5 (=
Absolutely) how
effective do you
consider the
nowadays
representation of thi
historical monumen|
of Kougki in relation
to its historical
background?

Valid N (listwise)

181

181

181

1,00

1,00

5,00

5,00

2,9282

2,8453

1,09053

1,03190Q

From table 10 we are investigatifigvVhich dark tourism moument is represented

Table 10

more accurately and which one is represented less accwately Gener al | vy, al

means are close to the third answering option which is the moderateTllome

monumentwhich exhibits the highest mean as the most effective representaiige to

historical backgroundsithat of SpinalonggM=3,41), while the onewhich exhibits

the lowest mean and is perceived as the less representtite monument of

Kougki (M=2,85). Moreove, Ge n't i

Koul

eds

effective

historical ackground presentthe second lghest mean scor@M=3,23) while the

effective representation of the monumehtllied Cemeteries Zeitenlilacquiresthe

third highest mean scone relation to its historicasignificance(M=3,18). Finally, the

repres

nowadays representation of the historical monument of Chortiatis Holocaust

Memorialexhibits the second lowest mean sddfe2,93).
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On a scale from 1 (= Not at all) to 5 (= Absolutely) to whagxtent

do you consider that the nowadays representation of tr
historical monuments of dark tourism in Greece, highlights the

dynamics of the historical events?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 13 7,2 7,2 7,2
A little 46 25,4 25,4 32,6
Moderately 73 40,3 40,3 72,9
Very much 38 21,0 21,0 93,9
Absolutely 11 6,1 6,1 100,0

Total 181 100,0 100,0

Table 11

Table 11 shows th&7.1% of the respondents believe ttia epresentation of the
dark tourism monumentgn Greecehighlights successfully the dynamics of the
historical eventsthe 40,3% suggestshatthey are represented moderately, white

32,6%asless successfiib not at all.

On a scale from 1 (= Not agll) to 5 (= Absolutely) to what extent
do you consider that the modern representation of the historice
monuments of dark tourism in Greece, reflects the horrific
events that took place in the past?

Cumulative
Frequency Percent|Valid Percen] Percent

Valid Not at all 14 7,7 7,7 7,7

A little 53 29,3 29,3 37,0

Moderately, 65 35,9 35,9 72,9

Very much 37 20,4 20,4 93,4

Absolutely 12 6,6 6,6 100,0]

Total 181 100,0 100,0

Table 12

Table 12exhibitsthat27% of the respondents believe that the modern representation
of the monuments in Greece captures effectively the horrific evérgs35,9%
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perceive it asmoderate while the 37% think that it is little to not at all

representative

MEAN OF GENERAL EFFICIENT REPRESENTATIONS
N Minimum | Maximum Mean Std. Deviation

On a scale from 1 (§
Notatall)to 5 (=
Absolutely) to what
extent do you
consider that the
nowadays
representation of th 181 1,00 5,00 2,9337] ,99779
historical
monuments of dark
tourism in Greece,
highlights the
dynamics of the
historical events?
On a scale from 1
(=Notatall)to 5 (4
Absolutely) to what
extent do you
consider that the
modern
representation of 181 1,00 5,00 2,8895 1,03223
the historical
monuments of dark
tourism in Greece,
reflects the horrific
events that took
place in the past?
Valid N (listwise) 181

Table 13

Table 13provides us with the answer to thee s e a r ¢ h Argtheedark touasm i
monuments in Greece represented efficiently given their historically tragic
b a ¢ k g r Theimednoto &th questions is a bit less than 3 and close tortbderate
option which indicates that the majoriby the respondentsited the effectiveness as

rather moderate.More analytically, the nowadays representation of the historical
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monuments of dark tourism in Greeeecording to the degree in which it highlights
the dynamics ofhe historical events, preseritee highest mean score (M= 2,93) in
comparison with the effiency of the modern representation of the historical
monuments of dark tourism in Greece, accordingh®levelit reflects the horrific

events that took place in the pashich preserstthe lowest mean score (M= 2,89).

43 RESUL T S
(PART C)

At this point, wearepresenig the results of the third part of the questionnaire.

OF T O UBMOBIONSSG AND MOTIVES

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
do you feel despair while visiting historical monuments of darl

tourism?
Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 16 8,8 8,8 8,8
A little 28 15,5 15,5 24,3
Moderately, 57 31,5 31,5 55,8
Very much 63 34,8 34,8 90,6
Absolutely 17 9,4 9,4 100,0]
Total 181 100,0 100,0

Table 14

Table 14 presentthat 44,2% of the participants fegéspair intensively, the 31,5%
feel itin a moderate levelnd the 24,3% answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
do you feel excitement while visiting historical monuments o

dark tourism?

Cumulative

Frequency Percent|Valid Percen] Percent
Valid Not at all 15 8,3 8,3 8,3
A little 32 17,7 17,7 26,0
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Moderately 52 28,7 28,7 54,7
Very much 65 35,9 35,9 90,6
Absolutely 17 9,4 9,4 100,0]
Total 181 100,0 100,0

Table 15

Table 15 shows that 45,3% of the participatperienceexcitement intensively, the

28,7% feel it moderately and the 26% answered negatively.

On a scale from 1 (= Not at all) to §= Absolutely) to what extent
do you feel sadness while visiting historical monuments of dal

tourism?
Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 5 2,8 2,8 2,8
A little 21 11,6 11,6 14,4
Moderately, 44 24,3 24,3 38,7
Very much 57 31,5 31,5 70,2
Absolutely 54 29,8 29,8 100,0]
Total 181 100,0 100,0

Table 16

Table 16 indicatethat 61,3% of the padipants feel sadness excessiyeéhe 24,3%

feel it moderately and the 14,4% answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
do you feel fear while visiting historical monuments of dark

tourism?
Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 26 14,4 14,4 14,4
A little 44 24,3 24,3 38,7
Moderately 49 27,1 27,1 65,7
Very much 50 27,6 27,6 93,4
Absolutely 12 6,6 6,6 100,01
Total 181 100,0 100,0

Table 17
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Table 17 presenttha 34,2% of the participants experienteer intensively, the

27,1% feel iten amoderate leveAndthe 38,7% answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
do you feel amazement while visiting historical monuments of th

dark tourism?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 10 55 55 55

A little 38 21,0 21,0 26,5

Moderately 58 32,0 32,0 58,6

Very much 49 27,1 27,1 85,6

Absolutely 26 14,4 14,4 100,0]

Total 181 100,0 100,0

Table 18

Table 18 shows that 41,5% of the participessgaseamazemenbn a great level, the

32% sens@& moderately and the 26,5% answered negatively.

MEAN OF EMOTIONS

Minimum

Maximum

Mean

Std. Deviation

On a scale from 1 (3
Not atall)to 5 (=
Absolutely)to what
extent do you feel
sadness while
visiting historical
monuments of dark
tourism?

On a scale from 1 (3
Not atall)to 5 (=
Absolutely) to what
extent do you feel
amazement while
visiting historical
monuments of the
darktourism?

181

181

1,00

1,00

5,00

5,00

3,7403

3,2376

1,0923¢9

1,1075]
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On a scale from 1 (5
Not atall)to 5 (=
Absolutely) to what
extent do you feel
despair while visiting
historical monument
of dark tourism?

On a scale from 1 (3
Notatall)to 5 (=
Absolutely) to what
extent do you feel
excitement while
visiting historical
monuments of dark
tourism?

On a scale from 1 (5
Not atall)to 5 (=
Absolutely) to what
extent do you feel
fear while visiting
historical monument
of dark tourism?
Valid N (listwise)

181

181

181

181

1,00

1,00

1,00

5,00

5,00

5,00

3,2044

3,2044

2,8785

1,094072

1,09908

1,16267

Table 19

Table 19investigates the e s e a r ¢ h Whatisehe emaonrthatiiriggers mostly

the taurists and which is the one thaggers thenless .

NMpecifeally, sadness is

the emotion with the highestean (M=3,74) whilefear is theone with the lowest

mean (M=2,88 At this point, it is also clarified that the second highest mean score is

presented in the emotion of amazement whildirg historical monuments oflark

tourism (M=3,24). The emotion of despair whisiting dark tourism monuments

gathereda totalmean score of 3,2@hich indicateghe third highest mean score. The

emotion of excitemenéxhibits the same mean score with despair ([28B8while

finally the emotion of fear follows, whicis the one with the lowest mean score, as it

wasalsomentioned above.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
are you willing to visit historical monuments of dark tourismas a

necessity to get acquainted with death?

Frequency

Percent

Valid Percen

Cumulative
Percent
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Valid Not at all 46 25,4 254 254
A little 29 16,0 16,0 41,4
Moderately 62 34,3 34,3 75,7
Very much 34 18,8 18,8 94,5
Absolutely 10 5,5 5,5 100,0]
Total 181 100,0 100,0

Table 20

Table 20 presenthat 24,3% of théotal participantsrespondedhat they are willing
to visit historical monuments of dark tourism as a necessity to get acquainted with
death 34,3% answered that they are moderately willing to do so and the 41,4%

answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
are you willing to visit historical monuments of dark tourism as &
result of being interestedin tragic historical events?

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 12 6,6 6,6 6,6

A little 19 10,5 10,5 17,1

Moderately 46 25,4 25,4 42,5

Very much 71 39,2 39,2 81,8

Absolutely 33 18,2 18,2 100,0]

Total 181 100,0 100,0

Table 21

Table 21 shows that 57,4% of thespondentsinswered that they are willing to visit
historical monuments of dark tourism aseault of being interested in tragic historical
events, while 25,4% answered that they are moderately willing to do so and the 17,1%

answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to what exter
are you willing to visit historical monuments of dark tourism,
considering dark tourism as an alternativetype of tourism?

Cumulative
Frequency Percent|Valid Percen| Percent
Valid Not at all 19 10,5 10,5 10,5
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A little 28 15,5 15,5 26,0
Moderately 61 33,7 33,7 59,7
Very much 52 28,7 28,7 88,4
Absolutely 21 11,6 11,6 100,01
Total 181 100,0 100,0

Table 22

Table 22 shows that 40,3% of the participants answered that thieiglahewilling to

visit historical monuments of dark tourism considering dark tourisanaalternative

type of tourism while 33,7% answered that they are moderately willing to do so and

the 26% answered negatively.

On a scale from 1 (= Not at all) to 5 (= Absolutely) to whagxtent
are you willing to visit historical monuments of dark tourism,
considering dark tourism as the same with the other types «

tourism that all constitute your tourism experience?

Table 23 exhibitshat 45,3% of the participants answered that they are willing to visit

Cumulative
Frequency Percent|Valid Percen| Percent

Valid Not at all 11 6,1 6,1 6,1

A little 25 13,8 13,8 19,9

Moderately 63 34,8 34,8 54,7

Very much 51 28,2 28,2 82,9

Absolutely 31 17,1 17,1 100,0]

Total 181 100,0 100,0

Table 23

historical monuments of dark tourism considerings the same with the other types

of tourism while 34,8% respondeithat they are moderately willing to do so and the

19,9% answeredegatively.

MEAN OF MOTIVES

N Minimum

Maximum

Mean

Std. Deviation
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On a scale from 1 (5
Notatall)to 5 (=
Absolutely) to what
extent are you willing
to visit historical
monuments of dark

tourism as a result of

being interested in
tragic historical
events?

On a scale from 1 (5
Notatall)to 5 (=
Absolutely) to what
extent are you willing
to visit historical
monuments of dark
tourism, considering
dark tourism as the
same with the other
types of tourism that
all constitute your
tourism experience?

On a scale from 1 (5
Notatall)to 5 (=
Absolutely) to what
extent are you willing
to visit historical
monuments of dark
tourism, considring
dark tourism as an
alternative typef
tourism?

On a scale from 1 (5
Notatall)to 5 (=
Absolutely) to what
extent are you willing
to visit historical
monuments of dark
tourism as a necess
to get acquainted
with death?

Valid N (listwise)

181

181

181

181

181

1,00

1,00

1,00

1,00

5,00

5,00

5,00

5,00

3,5193

3,3646

3,1547

2,6298

1,10851

1,1053§

1,14423

1,206972

Table 24

Table 2 provides an answer regarding thee s e ar ¢ h Whjch é ghemaostn

powerful motivethat drives tourists to visit dark tourism attracti@msl which is the
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less powerful one .

Mor e

s p enost powerfalrhdtive for visitmg dark

tourism monumentsvith the highest means the interest on tragic historical events

(M=3,52) and thdess powerfulone with the lowest mean the necessityo get
acquainted with death (M=2,63At this point, it is mentioned that afteretimotive of

being interested in tragic historical events, the second highest mean score belongs to

the motive of considering dark tourisasthe samewith the other types of tourism

that all constitute the overaburism experience (M= 3,36). The thirdghest mean

score isrepresented by the motive of considering dark tourism as an alternative type
of tourism (M= 3,15).

4.4 DEMOGRAPHIC RESULTS (PART D)

At this point, we are analyzirthe demographic results of the questionnaire.

Gender
Cumulative
Frequency Percent|Valid Percen] Percent
Valid Male 82 45,3 45,3 45,3
Female 99 54,7 54,7 100,0
Total 181 100,0 100,0
Table 25

Table 5 indicatesthatthe 54,7% of the participants are females and the rest 45,3%

aremales.
Age
Cumulative
Frequency Percent|Valid Percen| Percent
Valid 1825 40 22,1 22,1 22,1
26-35 60 33,1 33,1 55,2
| 3645 30 16,6 16,6 71,8

33



[ 4655 21 11,6 11,6 83.4
56-65 24| 133 13,3 96,7
>65 6 3,3 3,3 100,0|
Total 181]  100,0 100,0

Table 26

Table B presentshat theage 0f33,1% of thetotal participants idbetween 265
years old, the 22,1% between 185 years old, the 16,696 between 3615 years
old, the 13,3%s between 5&5 years old, the 11,69 between 4&5 years old and
finally, the minority of 3,3% i®lder than 65 years old. We observeaage variety in
the age of the participanta factwhich is positive for the reliability of the current
research.

Education
Cumulative
Frequency Percent|Valid Percen] Percent

Valid Secondary 18 9,9 9,9 9,9
Bachelor 76 42,0 42,0 51,9
Master 75 41,4 41,4 93,4
PhD 10 55 55 98,9
Other 2 11 1,1 100,0

Total 181 100,0 100,0

Table 2724

Table 27demonstrateshat 42% of the participants declared a Bachelor educational
level, the 41,4% a Master educational level, the 9,9% declared seg@uliration,

the 5,5% declare®hD edgational level and finally,1,1% statedher educationa
level, which was not deteimed above.The educational level of the participants is

characterized by wide range whicltharacterizes the current research as trustworthy.

Occupation

Cumulative

Frequency Percent|Valid Percen| Percent
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Valid :;?l'gys‘eeedor 23| 12,7 12,7 12,7
:::ﬁgijeecmr 65 35,9 35,9 48,6
Freelancer/Self
occupied/Compg 30 16,6 16,6 65,2
ny owner
Unemployed 41 22,7 22,7 87,8
Other 22 12,2 12,2 100,0
Total 181 100,0 100,0

Table 28

According tother e s p o rsttasof bceupatio, table 28highlights thathe 35,9%
of the participants are private sector employees, 22,7% are unemployed, 16,6% are
working as freelancers or business owners, 12,7% are public sector eraphogee

finally 12,2%havea not determinedccupational status his currentvariety in job

occupations is a determining factort he r esearchoés credi bil
Marital status
Cumulative
Frequency Percent|Valid Percen] Percent
Valid Married, without
children 9 5.0 5.0 5.0
ng with 35| 19,3 19,3 24,3
Unmarried 89 49,2 49,2 73,5
Divorced 19 10,5 10,5 84,0
Widowed 4 2,2 2,2 86,2
Other 25 13,8 13,8 100,0
Total 181 100,0 100,0
Table 29

According to the marital stas of the participants, table p8esentshat 49,2% 6the
participants areinmarried 19,3% are married with childrebh3,8% of the participants
belong to an unspecified marital categoiy),5% are divorced, 5% are married

without childrenand 2,2% are widowed.
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4 5VARIABLES CONSTRUCTION

In orderto answer th@reviously listedfinal research questions we need to construct

three variabl es: Di ssonance, emotions and
constructed by the questions 6 anaf the Part B of the questionnaire. The variable

AEmot i o n soastrusted by thebgeestionsslof the Part C of the questionnaire

and the variable AMotiveso -wofthe Pah€ofconstru
the questionnaire. In order for us to examine whether we are capable of constructing

these variables dhese specific questions we proceede@ronbach Alphaeliability

test. If a>0,70 it means that there ishmh level of reliability in the specitc

combination of questions, permitting us to proceed withe v ari abl esd con.
from the abovanenticmmed questions. The results of the Cronbach Alghiability

test are presented ¢ime following table.

Cronbach Alpha Reliability Test Results

Number of
Questions
Involved Cronbach Alpha
% Dissonance 2 0,834
8 Emotions 5 0,729
@ )
> Motives 4 0,762
Table 30

As we can observe, in all the three cases we accept the results of Cronbach Alpha

which mean highlevel of reliability. Afterwards, we areproceethg to the
construction of the three variables by wusi
given by SPSS. To thelfowing table, the descriptive statistiof each variable are

presented.

Descriptive Statisticsof the Three Variables

N Minimum | Maximum Mean Std. Deviation
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Dissonance 181 1,00 5,00 2,9116 , 94011
Emotions 181 1,00 5,00 3,2530 , 76960
Motives 181 1,00 5,00 3,1671] ,87244
Valid N (listwise) 181

Table 251

Finally, in order for us to decide whether we will conduct parametric or non
parametric statistical tests to the abowoastructed variables, welll examine if they

are following normal distribution or not. This is examined by Shaiik test, due

to the fact that the research sample consists of less than 1.000 participants. Otherwise,

we would choose the Kolmogorov test. The results are the following ones:

Tests of Normality

Kolmogorov+Smirnov ShapireWilk
Statistic Df Sig. Statistic Df Sig.
Dissonance 164 181 000 955 181 000
Emotions ,128 181 ,000 ,966 181 ,000
Motives ,131 181 ,000 ,969 181 ,000
a. Lilliefors Significance Correction
Table 32

Due to the fact that sig0,05 in all the three examined variables, the distribution is
not normal. So, we are obliged to conduct fparametric statistical tests at the

following subchapter.
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4.6 CORRELATIONS AND DIFFERENTIATIONS

To proceed, our main goal is to determiifiethere is a statisticallysignificant
correlation among the thremriables. As a resuliye have toconductt he Spear manos
correlationtest. The results arpresented below

Correlations

Dissonancd Emotions| Motives
Spearman's rhc Dissonance Correlation R R
. 374 357
Coefficient 3 35
Sig. (2tailed) . ,000 ,000
N ) 181 181
Emotions Correlation .
. 4
Coefficient 59
Sig. (2tailed) ) ) ,000
N . . 181
**_Correlation is significant at the ®Blevel (2tailed).
Table 33

At this point we areanswemng the researchquest i on Als there a
significant correlation amongi ssonance, mo t Due te the fachtitkt e mot i o
sig.<0,05 in all the combinatienof the three variables, we analyze the following

three statistically significant correlatioosing the {test analysis

1. Dissonanc&motions: There is a positive and statistically significant correlation
(sig.<0,05) between dissonance and emotions, which has low dynamics .(0)3§4)
positive correlation indicatethat as the dissonance increasesdmotions are more
intense. Based othat, we conclude that the representation of the dark tourism
monuments, both historically and thrdutheir tragic point of view, has a significant
impacton the tension of the feelings of the tourists, each time #neyisiting these

monuments.

2. DissonancéMotives: There is a positive and statistically significant correlation

(sig.<0,05) between dissonance and motives, which has low dynamics (0,357). The
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positive correlation signifiethat as the dissonance inases the motives are higher.
By that, we conclude that theowadaysrepresentation of the dark tourism
monumentsgiven their historical and tragic backgrouridis perceived agfficient
and representative enough and affects greatly the increase mothes of the

tourists, making them more willing to visit these dark tourism monuments.

3. MotivesEmotions: There is a positive and statistically significant correlation
(sig.<0,05) between emotions and motives, which has moderate dynamics (0,594).
The msitive correlation means that as th@ u r nnosvesmdé@easethe emotions are

higher, orsimilarly, as the emotions increase the motives are hagherell

Moving on, in order to investigatie answer to the e s ear ¢ h sthereanyt i on
statistcal difference in dissonance, emotions and motives based on the demographics
of the touristé ~ w eduated the noparametricKruskalWallis test At this point,

we are justifying that we firstly conducted this test fomll the demographic
information gathered from th research sample (gender, age, educatiocypation

and marital status) fall the three variable@issonance, emotionand motiveks The

only demographic characteristic that showed a statistically significant differentiation
was the rarital status. The results of that specific demographic characteristic are the

following ones:

Test Statisticg®

Dissonance Emotions Motives
Chi-Square 10,466 17,412 5,831
Df 5 5 5
A . Sig.
symp. Sig 063 004 323

a. Kruskal Wallis Test
b. GroupingVvariable: Marital status
Table 34

Based on té results gathered from table,3de now have the ability tanswer the
last research questigrdeclaring that He variable in which there is a statistically

significant differentiation in the answers of the participants based on their marital
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statusis that ofthe emotions (sig.<0,05). The following table shows which are these

differentiations.

Ranks

|Marital satus N Mean Rank
Emotions Married, without children 9 95,44

Married, with children 35 97,21
Unmarried 89 91,14
Divorced 19 107,29
Widowed 4 150,25
Other 25 58,34
Total 181

Table 35

Table 35 exhibits that among all, firstly the widowed tourists and secondly the
divorced ones tend to experience the most inteametionswhile visiting dark
tourism spots of interesh relationto tourists who are part othe rest of the marital

or nonmarital categories.This is awell-explicable, logical and fully acceptable
finding, as weoften consider as normalome deeper emotional behaviors of people
who have experienced the death their beloved ones or lass Mostly, these two
categories of peoplare emotionallynore sensitivand have the tendency to getre
affected by monuments related to death and tragedy
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CHAPTER 5. CONCLUSIONS AND PROPOSAL FOR
FURTHER RESEARCH

The main goa of the current dissertation wete introduce dark tourism as a

concept, tadentify the motives, themotionst he gener al t @howti st sdé6 p
dark tourismas a type of tourisnand at the same timéo investigatewhether the
nowadaysepresentation of five dark tourism attractionsareece is representative of

thar historical and dramatic backgrournh additional equally substantidlmension

of our purpose was the research on whether the dissmrnhrecemotions and motives

are characterized bysagnificant correlationthe answer for which is provided by the

primary research

More specifically, we briefly mention that the primary reseattbur dissertatiorns
guantitativebased on a fully structad questionnaire (Appendixand Appendix I
with a research sample that consist 181 Greeland foreigrtourists.After gathering
the data and running our statistical analysis,fwally came to the conclusiothat
dark tourism isconsideredto a moderaterate asthe same with the other types of
tourism andas an alternativetype of tourism,while it also affects the overall
development of théourismsector in Greece on a moderate level. This is a surprising
finding, given that dark tourism is not perceivedgaste popular type of tourism,
since we noticed thatourists wee not familiar enough with thisector before
providing itsdefinition in the beginning of the questionnait this point, wealso
have to mention thamh general, the alternative tyjpé tourismin the case of Greece
perceived to provide an averalgvel of boostto the attraction of tourists and to the
flourishing of the tourism sectorhis fact indicateghat thepositionof dark tourism
to the Greek tourism development has almost the same impact witleshef the
alternative types that exist ourism. By that, we mean thafrk tourism is not
differentiated fromthe restalternativeand nonralternativetypes of tourisnthat all
constitute the tourism experiencdespite the fact that it isbviously a type less

known to the touristic audience.

Regarding he results gathered in relation to the nowadeyweserdtion of the

monuments of dark tourism in Greedeappears to bmoderately effective. Thiact
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is presentto all the five dark tourismGreek monuments that participated in the
research, in whiclSpinalonga wagperceived as the most effectivebyesentedn
relation to its historical backgroundnd the monument ofKougki as the least
effectively representedlrhrough a more holistic approach, the Greek monusrant

dark tourism az less tomoderatelydepicted basedn both their historical gravity and

their tragic dimension. This ia very significant factor, as despite the fact that we
consider itasan almoshegative elemerit o t he t ouri sm devel opment
attraction, it hasat the same timea positive and statistically significant correlation
with tour i st s dovesaihmotiveswhes it @omes totthkiledeaision to
visit these monumenttn other words, \wen the dissonance is moderate, the emotions
and mdives will be moderate as Weln this casewe propose thenaximization of

the quality of the contentprovided and the creation of a more emblematic
representation of the dark tourism monuments in Greece that will convey and capture
the horrific historial eventdn order toincreasé h e t maotives, seasend to visit

and offer a more intense and meaningful emotional experiéndtieis point,we need

to underlinethat the previouslymentioned justittation regardinghe moderatéevel

of effectivenessn the representationf dark tourismmonuments in Greece, is a
remarkthat can be potentially appliegd the overall development of Greek touristic
sector. This statement can be interpreted in relationthe moderate level of the
effectiveress inthe representation of the manents, which leads to be the basis

which all the other variables are moving forward or backward.

Furthermore, emotionkave a statistically significant and positive correlation with
motives and both of them, with @hvariable of dissonance, as it was mentioned
before. The overall picture of emotions péaced on an average level tivithe
exceptionof sadness which was the only emotibattseemed to be felt in a higher
level. Fearpn theother handnoted aless tomoderate levedf feeling as it was the
sentiment experiencedin the lowest tension by the tourist. is also worth
mentioning that at this pointe need todeclare that we agree withe statement of
Isaac (2015) Collins-Kreiner (2015), Buda (2015) anQatley et al. (2006) who
mentioned that dark tourisrtriggers both positive and rgative emotions to the
tourismaudience. Observing the resultsoofr primary research, we can easily realize
that both categoriesf emotions, i.e. positive (amazement, excitement) and negative

(sadness, fear, despaiegkhibitedthe samaverage level dfeeling.
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To proceed, lte samepicture isalso framed bythe results gathered regarding the

t o u r mosvess T be more specifiwe observed an average lewsl the motives
chosen by the participants as driving forces to visit dark tourism monuments, with the
interest intragichistorical events being the most powedae andhe necessity to get
acquainted with deatbeing the weakestmotive of all The previouslysuggested
motive ofinterest issimilar to the ternof i | e a rwhichnsgused asa motive by
Biranetal(201l)and t he t er m iseasegdias apossible motive fradmc h
Kang et al. (2012)The historic interest isalso mentioned byrittichainuwat (2008)

who has also suggestethe willingnessof the tourists to come closer to death while
they are alivea statementvith which we do not agrebased orour results as it
turned outto be the wealkst motive. Moreover, our finding is also coming in

agreemenivith Stone(2012 who pointed out the historical interest as well

As a matter of fact, people whtave earlierexperiencechegative pessimistic and
heartbreakingncidents intherr personalife, as for instancéne death of their beloved
ones (widowed) or their loss (divorced)ent through a pretty intense emotional
situation, exhibitingmore powerfulemotionswhile visiting dark tarism monuments.
Underlying the importance of this findingve come to the conclusiothat such
incidentsinpeopl es 6 pesartananmpact orthe itemseois of their emotions,
regardless if these emotioase negative or positive. It is also worth mentioning, that
this discovery gives us the opportunitypgmpose a further research on this subject
As a resultwe need to propogbeinvestigation and elaboration on the matter of the
effect t hat t o personaléxgediencesi have onatin mativgtions,g

emotions andourism preferences for vigig as well

Another research proposal thst also worth mentionings the conduction of a
corresponding research with the present @méhe basis of &rger research sample.
In particular, we propose the same research, which will be characterizad)es
scaled and itan be carried out biye officially responsibldodies thatare active in
the tourism industry. The resulgmthered fronthis research will be generalized for
the entire Greekourism industry, satisfying in this way the researchsgiyat stem

from our own limited current research

With reference to our research, we also need to point out that regasfitbesfact

thatthe size of our research sample is a restrictive factor for the generalization of our
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results on the entire tounssector however, our findings are not lacking in meaning
and reliability and continue to be of high importanCensequently, & suggest their
further practical utilization for the benefit of &ek tourism and, in particular fthe
dark tourism sector in Greece. More specificallygiven thatthe positive and
statistically significant correlation of tourists’ feelings and motivations \thih
variable of dissonance has been proven, it signifteat if the projection and
promotion of the monumestof dark tourism in Greece is improved, emotions and

motivations of tourists regarding the specific monumaiitsbe more intensas well

Thus, it is proposed to improvihe means ofmarketing andpromotion in the
representatiorf these monuments, iorder to attract even more Greek and foreign
touristsand appeal to their emotions and motivese authorities in charge of the
promotion of these monuments are on the one hand governmental and non
governmental bodies, the contribution of which is sigaifit in tie tourism sector, but

also the accountablenunicipal authorities and DMOs, to which the respective
monument belongs geographically and locallyt is suggested thathe specific
authorities who are responsible the marketing and promotiah strategiesneedto
include effectivemethodsin order tocaptue the attention anthvokethe emotion of
tourists with the ultimate goal ofmaximizing their willingness to visit these
monumentsMoreover, emphasiseeds to be given on the tragistoric eement that
characterizes the dark monuments #ralevents that took place in thast in order

to sensitize andntensify thet our i st s & el e merpasonstd visimbet | vat i o

particular monuments.

Consequently, wtruly believe that through a more drastiedtargetedoromotionof

the sector ofdark tourismin Greece, the already large response of the touris
audience to the alternative Greek tourism proetath is characterizeldy diversity,

will be strengthened evenare. The results will be positive, not only for the upgrade
of the popularity of dark tourisrand the rest of the alternative fornit also for the

upgrade of the wider Greek tourism sector.
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APPENDIX |. QUESTIONNAIRE

PART A. DARK TOURISM IN GENERAL

1. On a scale from 1 (= Not at all) to 5 (= Absolutely) how much do you think the
development oélternativetourismin Greece attracts a larger number of tourists?

1 2 3 4 5

2. On a scale from 1 (= Not at all) to 5 (= Absolutely) how much do you think the
development of dark tourism in Greece attracts a larger number of tourists?

1 2 3 4 5

3. On a scale from 1 (= Not atl)alo 5 (= Absolutely) how much did you know the
meaning dark tourism till now

1 2 3 4 5

PART B. DARK TOURISM DISSONANCE OF SPECIFIC MONUMENTS

1. On a scale from 1 (= Not at all) to 5 &bsolutely) how effective do you consider
the nowadays representation of the historical monument of Kougki in relation to its
historical background?
Informative  link:  https://dimossouliou.gov.gr/building/kougkouli-naosagias

paraskevis/

2. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective do you consider
the nowadays representation of the historical monument of Spinalonga in relation to
its historical background?
Informative link:https://www.explorecrete.com/cregast/GRspinalonga.html

1 2 3 4 5

3. On a scale from 1 (= Not at all) to® Absolutely) how effective do you consider
the nowadays representation of the historical monument of Genti Koule in relation to
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its historical background?
Informative lirk: https://cityportal.gr/eptapyraigentikoyle,153662,1351,1072,0

1 2 3 4 5

4. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective docpmsider

the nowadays representation of the historical monument of Chortiatis Holocaust
Memorial in relation to its historical background?
Informative link:https://www.dmko.gr/martyrikepolis-2/martyrikespolis/chortiatis/

1 2 3 4 5

5. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective do you consider
the nowadays representation tife historical monument of Allied Cemeteries
Zeitenlik in relation to its historical backgrouriti
Informative link:
http://www.ampelokipi

menemeni.gr/Portals/2/files/images/Press/zekétBAObanner.pdf

1 2 3 4 5

6. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you consider
that the nowadays representation of the historical monuments of dark tourism in
Greece, highlights the dynamics of thethiical events?

1 2 3 4 5

7. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you consider
that the modern representation of the historical monuments of dark tourism in Greece,
reflects the horrific events thatdb place in the past?

1 2 3 4 5

PART C. DARK TOURISM MOTIVES AND EMOTIONS

1. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you feel
despair while visiting historical monuments of dark tourism?

1 2 3 4 5
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https://cityportal.gr/eptapyrgio-genti-koyle,153662,1351,1072,0
https://www.dmko.gr/martyrikes-polis-2/martyrikes-polis/chortiatis/
http://www.ampelokipi-menemeni.gr/Portals/2/files/images/Press/zeitevlik%20banner.pdf
http://www.ampelokipi-menemeni.gr/Portals/2/files/images/Press/zeitevlik%20banner.pdf

2. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you feel
excitement while visiting historical monuments of dark tourism?

1 2 3 4 5

3. On a scale from 1 (= Not at all) to 5 (= Absolutely) to iwetent do you feel
sadness while visiting historical monuments of dark tourism?

1 2 3 4 5

4. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you feel fear
while visiting historical monuments of dark tourism?

1 2 3 4 5

5. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent do you feel
amazement while visiting historical monuments of the dark tourism?

1 2 3 4 5

6. On a scale from 1 (= Not at all) to 5 Absolutely) to what etent are you willing
to visit historical monuments of dark tourism as a necessityetaacquainted with
death?

1 2 3 4 5

7. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent are you willing
to visit historical monuments of dark tourism as a result of being interested in tragic
historical events?

1 2 3 4 5

8. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent are you willing
to visit historical monuments ofadk tourism considering dark tourism asna
alternativetype oftourism?

1 2 3 4 5

9. On a scale from 1 (= Not at all) to 5 (= Absolutely) to what extent are you willing
to visit historical monuments of dark tourism, considering dadkism as the same
with the other types of tourism that atinstituteyour tourism experience?

1 2 3 4 5
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PART D. DEMOGRAPHICS

1. Gender

a. Male

(on

. Female

. Age
. 1825
. 2635
c. 3645
d. 4655
e. 5665
f. >65

o o9 N

3. Education
a.Secondary
b. Bachelor
c. Master

d. PhD

e. Other

4. Occupation

a. Public sector employee

b. Private sector employee

c. Freelancer/Selfccupied/Company owner
d. Unemployed

e. Other

5. Marital status
a. Married, without children
b. Married, with children

. Unmarried

o



d. Divorced
e. Widowed
f. Othea
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APPENDIX Il. GOOGLE FORM SCREENSHOTS

PART A. QUESTIONNAIRE

EpwTthoelg  AmavTioeig @

The concept of dark tourism, visitors’ motivation
and the entailed dissonance in sites
representation

Meptypagr) pdppag

PART A. DARK TOURISM: Dark tourism is a type of tourism that involves traveling to places that are
historically associated with tragedy and death. There are many tourist spots that are indirectly or
directly connected with death, like battlefields, museums and prison camps.

Neprypapr (mpoalpetiko)

1. On a scale from 1 (= Not at all) to 5 (= Absolutely) how much do you think the development of *

alternative tourism in Greece attracts a larger number of tourists?

©
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Epwrhoeig  Amavtioceig @

2. On a scale from 1 (= Not at all) to 5 (= Absolutely) how much do you think the development of *
dark tourism in Greece attracts a larger number of tourists?

3. 0n ascale from 1(= Not at all) to 5 (= Absolutely) how much did you know the meaning of dark *
tourism till now?

PART B. DARK TOURISM DISSONANCE OF SPECIFIC MONUMENTS

Meplypagn (mpoatpeTikd)

1. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective do you consider the nowadays *

renracantatinn nf tha hictarical maniiment af Knaninlki in ralatinn ta ite hictarical hackaranind?

Epwrtnoeig  Amavtioeig @
PART B. DARK TOURISM DISSONANCE OF SPECIFIC MONUMENTS

MNepiypagn (Mpoatpetiko)

1. On a scale from 1(= Not at all) to 5 (= Absolutely) how effective do you consider the nowadays *

representation of the historical monument of Kougki in relation to its historical background?
Informative links: (1) https:/dimossouliou.gov.gr/building/kougki-souli-naos-agias-paraskevis/
(2) https://iwww.kastra.eu/castleen.php?kastro=souli

2.0On a scale from 1(= Not at all) to 5 (= Absolutely) how effective do you consider the nowadays *

representation of the historical monument of Spinalonga in relation to its historical background?
Informative links: (1) https://www.explorecrete.com/crete-east/GR-spinalonga.html (2)
https://leprosyhistory.org/database/archive1001

= BN CNO)

i 6B

B @

i o B
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Epwtioceig  Amavrrioeig @
3. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective do you consider the nowadays *
representation of the historical monument of Genti Koule in relation to its historical
background? Informative links: (1)
https://cityportal.grieptapyrgio-genti-koyle,153662,1351,1072,0 (2)
https://fen.wikipedia.org/wiki/Heptapyrgion_(Thessaloniki)

1 2 3 4 5
e ~ I ) ~
"\) W, @) A\ C )

4. On a scale from 1 (= Not at all) to 5 (= Absolutely) how effective do you consider the nowadays *

representation of the historical monument of Chortiatis Holocaust Memorial in relation to its
historical background? Informative links: (1)
https://www.dmko.gr/martyrikes-polis-2/martyrikes-polis/chortiatis/ (2)
https://en.wikipedia.org/wiki/Chortiatis

1 2 3 4 5
O O O O O
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